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About the Genworth Homebuyer Confidence Index
The Genworth Homebuyer Confidence Index (HCI) is based on five components:
• The proportion of monthly income used to service debts

• Repayment history over the last 12 months

• The maximum loan-to-value ratio (LVR) borrowers are
comfortable borrowing

• Repayment expectations over the next 12 months
• Whether now is considered a good time to buy a home.

Definitions of types of respondents referred to in this report
First Homebuyer (FHB): Someone who purchased their first
property to live in (with a mortgage) in the last 12 months

Homeowner: Someone with a mortgage, including FHBs, First
Time Investors and Mortgagors

First Time Investor: Someone who purchased their first
property (with a mortgage) in the last 12 months but does not
live in the property

Prospective FHB: Someone who intends to buy their first
property in the next 12 months

Mortgagor: Someone who has had a mortgage for over 12
months (does not include FHBs or First Time Investors)

Non-Property Owner: Someone who does not currently have a
mortgage on a property or own property (includes Prospective
FHBs).

Methodology
This report is based on an online survey of 2010 Australians conducted in March 2016. Survey respondents were sourced from
a panel of individuals who have signed up to participate in online surveys. Respondents are nationally representative according
to age, gender and state or territory. The sample consisted of:

In addition to the survey data collected from respondents across Australia, this edition of the Genworth Streets Ahead report
includes insights collected from interviews with a number of key industry figures. Those interviewed include:
• John Arnott – Executive Director, Customers, ING Direct
• Tim Brown – Chief Executive Officer, VOW Financial
• Steve James – Chief Executive Officer, Teachers Mutual Bank
• Nathan McMullen – Head of Product and Digital, RAMS at Westpac Group
• James Symond – Chief Executive Officer, Aussie Home Loans.
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Summary
Welcome to the 12th edition of the Genworth Homebuyer Confidence Index (HCI), a measure
of Australian Homeowners’ and Non-Property Owners’ sentiment towards the housing and
mortgage market.
In this edition the key findings are:

1

National homebuyer confidence remains
strong; dips for the first time since March 2014

4

High property prices are still the number one barrier to
purchasing a home (33%), followed by the difficulty of
saving for a deposit, which rose to 24% (from 20% in
September 2015). This indicates that accessibility (the
ability to enter the property market), as opposed to
affordability (the ability to meet mortgage repayments),
remains the key barrier to entry into the property market.

The Genworth HCI fell slightly to 98.2 from 99.6 in
September 2015. The fall was driven by:
SS an 11% increase in the proportion of Homeowners
who have experienced mortgage stress
SS a 13% increase in the proportion of Homeowners
who expect mortgage stress
TT a 13% decrease in the proportion of respondents
who believe now is a good time to buy a home from
September 2015 to March 2016.

2

.
First Homebuyer confidence falls
Following a record high of 102.1 in March 2015, FHB
confidence fell to 98.4 in September 2015, and then
again to 93.0 in March 2016. This was driven by:

TT a fall in the proportion of FHBs who believe now
is a good time to buy a home to 50% (from 67% in
September 2015)
SS an increase in FHBs who expect mortgage stress in the
next 12 months rising to 24% (from 14% in September
2015).
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The belief that now is a good time to buy a
home is falling in Australia
The proportion of respondents who believe it is a good
time to invest in property fell from 47% to 44% between
March and September 2015, and again to 36% in March
2016. Meanwhile the proportion who believe it is a
good time to buy a home fell from 52% to 48% between
March and September 2015, and again to 42% in March
2016.

Accessibility is still the main barrier to
purchasing a first home

5

South Australians are the most confident
The Genworth HCI in South Australia increased from
98.1 in September 2015 to 101.4 in March 2016, whilst
confidence fell in all other states during the same period.
South Australian respondents are least likely to use over
50% of their income to service debt, and are also the
least likely to have experienced mortgage stress in the
last 12 months.
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Overall Genworth Homebuyer Confidence Index movement
March 2016 saw the Genworth HCI fall for the first time since March 2014. Following a postGFC high of 99.6 in September 2015, the Genworth HCI dropped to 98.2 in March 2016.
The fall was driven by an increase in both experienced and expected mortgage stress, as well
as a drop in the number of respondents who believe that now is a good time to buy a home.
The proportion of Homeowners who experienced mortgage
stress rose to 20% (from 18% in September 2015) with the
main drivers including:
• higher cost of living (37% down slightly from 38% in
September 2015)
• other debt obligations (21% up from 19% in
September 2015).
The proportion of Homeowners who expect mortgage stress
rose to 18% (from 16% in September 2015) with the main
drivers including:
• higher cost of living (39% unchanged from September
2015)
• fewer hours worked or less pay for the same work (17% up
slightly from 16% in September 2015).
The proportion of respondents who believe it is a good time
to buy a home fell to 42% (from 48% in September 2015),
with the main drivers including:
• low interest rates so can repay the loan faster (49% down
from 53% in September 2015)

The fall in the Genworth HCI comes despite the official cash
rate remaining at 2.00% since the RBA cut rates in May 2015
from 2.25%, and is likely partially due to lenders increasing
interest rates out of cycle with movements in the official cash
rate. At the same time, the CoreLogic RP Data Home Value
Index shows that median dwelling prices across all capital
cities increased by 1.4% over the quarter to 29 February 2016
and by 7.6% year-on-year. However, the rate of house price
appreciation is moderating, falling from 11.1% to 7.6% over
the past seven months. Despite this trend, high house prices
continue to hamper accessibility into the housing market,
therefore dampening consumer confidence.
John Arnott, Executive Director, Customers, at ING Direct,
gives one explanation for the dip in consumer confidence:
“People generally go into the homebuying cycle with a view
that they’re not only going to purchase a home for themselves,
but also there’s an assumption that there will be some kind of
capital gain. I guess the fear that is being fuelled by media is
that people will be purchasing their first home and that there
could be a fall in prices within the next six months. That will
have a knock-on effect on confidence”.

• belief that property prices will only increase in the future
(43% down from 47% in September 2015).

Figure 1. Genworth Homebuyer Confidence Index

Note: Chart shows the Genworth HCI as at March 2016 (98.2), all-time low in March 2014 (90.8).

Source: Genworth
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State-by-state overview
The Genworth HCI declined in all states from September 2015 to March 2016, with the
exception of South Australia. Nationally, the overall decline in the belief that now is a good
time to buy is consistent with the fall in the HIA Affordability Index during the December
quarter 2015 to its lowest level since September 2012.
New South Wales

South Australia

Confidence in New South Wales fell by 1.9% to 97.5 in March
2016 (from 99.4 in September 2015), making New South
Wales the second lowest scoring state. This was driven by
the lower proportion of respondents who believe that now
is a good time to buy a home, which fell from 50% in March
2015 to 43% in September 2015, and again to 37% in March
2016. However, New South Wales had the lowest proportion
of respondents who expect mortgage stress in the next 12
months (16% compared to national average of 18%).

After falling to 98.1 in September 2015, South Australian
homebuyer confidence increased in March 2016 by 3.4% to
101.4, the highest level the state has experienced since the
inception of the Genworth HCI. This was primarily driven by
the lower proportion of South Australian respondents who are
heavily indebted – only 21% of those surveyed are using more
than 50% of their income to service debts, compared to 23%
overall in Australia.

Victoria
Confidence fell in Victoria by 1.4% to 98.2 (from 99.6 in
September 2015). This was driven by the lower proportion
of Victorian respondents who are comfortable borrowing
over 80% LVR (20% compared to the national average of
24%), the lowest of all states. The drop in confidence comes
amid concerns following a BIS Shrapnel report outlining that
proposed changes to negative gearing and an oversupply of
housing could cause house prices to drop in Melbourne by as
much as 6%.

Perhaps reflecting these more comfortable debt levels, South
Australian respondents are the least likely to have experienced
mortgage stress (11% compared to the national average of
20%), and are most comfortable borrowing over 80% LVR
(35% compared to the national average of 24%). This is likely
due to the fact that housing accessibility and affordability is
substantially better in South Australia, says Nathan McMullen,
Head of Product and Digital, RAMS at Westpac Group. “House
prices (accessibility) relative to the other capital cities are
better. So if you look at the average price of buying a house or
apartment in South Australia, that still compares favourably to
capital cities on the eastern seaboard”.
The increase comes despite job cuts in South Australia by
companies such as Holden, United Dairy Plant, BHP Billiton
and Fairfax Media, and being the state with the highest
unemployment rate in Australia at 7.7% in February 2016.

Figure 2. Genworth Homebuyer Confidence Index by state

Source: Genworth
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Tim Brown, CEO of VOW Financial provides a possible
explanation for increased confidence in South Australia:
“They’ve had a lot of construction; the hospital, the stadium,
and even student accommodation. So they’ve actually had a
huge spurt in property, and some of that has helped the local
job situation there, and offset losses occurring in other parts of
the economy “.

Queensland
Queensland experienced a minimal decrease in confidence
to 99.9 (from 100.0 in September 2015). This is the second
highest level of confidence in Australia, and is largely due to
the fact that Queensland respondents are the most likely to
believe it is a good time to buy a home (50% compared to the
national average of 42%).
However, Queensland also recorded the highest proportion
of respondents using over 50% of their income to service
debt (26% compared to the national average of 23%). This is
supported by data from the AMP Natsem Report on household
debt in Australia, which ranks Brisbane’s inner west as the most
indebted region in Australia and the Gold Coast third on the
list.
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Western Australia
Western Australian respondents once again recorded the
lowest confidence score at 95.5, (down from 96.5 in September
2015), the second consecutive decrease since March 2015.
This was driven by a higher proportion of respondents who:
• experienced mortgage stress (27% compared to the
national average of 20%) with higher cost of living (41%),
and other debt obligations (33%) the main contributing
factors
• expect mortgage stress (23% compared to the national
average of 18%) with higher cost of living (41%) and
interest rate rises (41%) the main reasons. The proportion
of Western Australian respondents who indicated new job
with less pay (27%) was significantly higher than all other
states and the national average of 11%.
According to the ABS, the level of underemployment in
Western Australia is at its highest recorded level, reflecting the
impact of the downturn in the resources investment cycle on
the state’s labour market.
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First Homebuyers
Following a peak of 102.1 in March 2015, First Homebuyer confidence fell to 98.4 in September
2015, and again to 93.0 in March 2016.
This was largely due to:
• a reduction in the number of FHBs who believe now is a
good time to buy a home
• an increase in the number of FHBs expecting mortgage
stress.
The proportion of FHBs who believe it is a good time to
buy a home fell to 50% (from 67% in September 2015) with
confidence that property prices will only increase in the future
(36%) being the main driver.
The proportion of FHBs who have experienced mortgage
stress has remained stable at 21%, with Western Australian
respondents most likely (33% compared to the average of
21%) and Queensland and South Australian respondents
least likely (15% compared to average of 21%) to experience
mortgage stress. The higher cost of living (22%) and new job
with less pay (19%) were the most common reasons.
The proportion of FHBs who expect mortgage stress increased
to 24% (up from 14% in September 2015). Western Australian
respondents are most likely (33% compared to the average of
24%) and Queensland and South Australian respondents least
likely (15% compared to average of 24%) to expect mortgage
stress. The higher cost of living and interest rate rises (both
28%) are the most common reasons.
Nathan McMullen explains why increasing rates are once again
a concern for homeowners: “For an existing homeowner, the
cost of homeownership has increased recently because interest
rates have increased. We’ve had a sustained period of flat or
declining interest rates. This is the first increase in repayments
that some customers may have experienced for quite some
time.”

James Symond, CEO of Aussie Home Loans, suggests that
consumer expectations may be preventing a lot of FHBs from
entering the market: “Yes prices are high and it can be difficult
for FHBs however their expectations are partly what also keeps
some of these buyers from thinking they can secure the right
property. Today the bar has been raised and with it, many FHB
expectations. They want to live where they want to live”.
Tim Brown, echoes this view on changing contemporary FHB
expectations: “Most of this generation’s expectations are
probably higher than previous generations, because they want
everything now. Today as a FHB they’re expecting to live well
above their means, and they all want to live in the city”.
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Is it a good time to buy?
Consumer sentiment around whether or not it is a good time to buy a home or an investment
property is a key factor influencing overall homebuyer confidence. Following a deep dive into
these issues in September 2015, we revisit the drivers amongst those who believe it is a good
or bad time to buy property, to see what has changed.
Owner-occupied property
Good time to buy

Bad time to buy

Proportion of all
respondants

42% down from 48%

19% up slightly from 18%

Main drivers

1.

Low interest rates so can repay the loan faster
(49% down from 53%)

1.

Property is overvalued (48% down from 56%)

2.

2.

Belief that property prices will only increase in
the future (43% down from 47%)

Belief that property prices are going to fall (31%
down from 32%)

3.

3.

Low interest rates so can borrow more to buy in
a better location (25% down from 28%).

Concern about the economic outlook (26%
down from 27%).

Segment responses

FHBs - most likely to believe it is a good time to buy
as property prices will only increase in the future
(36%)
Mortgagors - a higher proportion believe that now
is a good time to buy a home because of low interest
rates (55%)

Non-Property Owners - most likely to believe now
is a good time to buy a home because of low interest
rates (46%).
State responses

Queensland had the highest proportion of
respondents who believe it is a good time to buy a
home (50%) while New South Wales had the lowest
(37%).

FHBs - believe it is a bad time to buy a home as they
believe property is overvalued, interest rates are
about to rise and they have other things going on in
their life (all 33%)
Mortgagors - most likely to believe now is a bad
time to buy a home because property is overvalued
(47%)

Non-Property Owners - a higher proportion believe
it is a bad time to buy a home as they cannot purchase
the type of property they want to live in (43%).
New South Wales and Victorian respondents are the
most likely to believe that now is a bad time to buy
a home as property is overvalued (52% and 57%
respectively).

Note: All changes compare March 2016 to September 2015.

The decrease in consumer sentiment around whether it is a good to buy a home may be attributable to slowing house price
growth and increasing interest rates imparting a number of potential borrowers with a wait-and-see attitude. Nathan McMullen
supports this view: “Some people may not forecast that the cost of homeownership is going to increase in the near term. They’re
choosing to wait, and delaying their purchasing intentions. What we occasionally hear is people saying, ‘I might wait and see if
prices will drop’”.
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Investment property
Good time to buy

Bad time to buy

Proportion of all
respondants

36% down from 44%

27% up from 22%

Main drivers

1.

Low interest rates (50% down from 58%)

1.

2.

View that property is a safe investment (45%
up from 41%)

Inability to purchase an investment property
due to high prices (39% unchanged)

2.

View that property prices will only increase in
the future (43% down from 45%).

Belief that property is overvalued (38%
down from 54%)

3.

Belief that property prices are going to fall
(31% down from 33%).

3.

Segment Responses

FHBs - most likely to believe it is a good time to
buy due to low interest rates (38%)

Mortgagors - a higher proportion believe that

FHBs, Mortgagors and Non-Property Owners all believe it is a bad time to buy an investment
property due to high property prices.

now is a good time to buy an investment property
because of low interest rates (53%)

Non-Property Owners - most likely to believe
now is a good time to buy an investment property
due to low interest rates and because they believe
property is a safe investment (both 42%).
State Responses

Western Australian and Queensland respondents
are most likely to believe it is a good time to buy an
investment property due to low interest rates (58%
and 53% respectively).

Victorian and New South Wales respondents
are the most likely to believe that now is a bad
time to buy an investment property as property is
overvalued (45% and 42% respectively).

Note: All changes compare March 2016 to September 2015.

Proposed changes to negative gearing policy and recent
changes in lenders’ policy relating to investment loans are
some of the likely drivers of declining consumer confidence
amongst investors.
In mid-2015, APRA introduced a range of additional
requirements focused on responsible lending. These
requirements included a cap on the growth in investment
lending on residential property portfolios to 10% for regulated
lenders, along with a changes to serviceability requirements.
Lenders have introduced significant policy changes and some
have also increased interest rates to meet these requirements
resulting in a significant impact on the investor lending market.
Some of the major banks have removed the cash-flow benefit
of negative gearing on some higher LVR loans. Indeed
negative gearing has been a key topic since opposition leader
Bill Shorten announced Labor’s plans to restrict negative
gearing and the capital gains tax discount. Labor’s intention
to allow negative gearing only on new housing from July 2017
has likely had a negative effect on investor confidence, despite
the high probability that it will not come to pass.

As Steve James, CEO of Teachers Mutual Bank, puts it: “Until
the policy regarding negative gearing is resolved, investors are
probably holding off entering the market”.
Others such as James Symond, argue that to dissolve negative
gearing could have negative consequences for the property
market. “Our tax system has needed a complete overhaul for
decades and to selectively pick on property based negative
gearing, without addressing the overall issue of tax reform,
could be pretty disastrous. If second hand property is removed
then you could have people who pull their money out or stop
investing in this type of property and then flood new property
causing those prices to soar. If you get these changes wrong, it
could have negative unintended consequences”.
Tim Brown believes that the issue of negative gearing needs to
take a back seat until the problem of undersupply is resolved.
“I think the problem with talking about removal of negative
gearing is you need to resolve supply first. If you remove
negative gearing you just multiply the problem. If you can solve
supply then maybe you can talk about (removing) negative
gearing”.
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Affordability vs accessibility
In previous editions of Streets Ahead we have examined the debate between accessibility (the
ability to enter the property market) and affordability (the ability to meet mortgage repayments).
Previous findings indicated higher house prices, requiring a larger deposit in terms of value, are
hindering access to the property market. In this edition, we revisit this debate to see if, and how,
the barriers to homeownership have changed over the last six months.
Although down from 34% in September 2015, high property
prices (33%), and the difficulty of saving a deposit at 24% (up
from 20% in September 2015), continue to be perceived as the
biggest barriers to purchasing a first home.
The proportion of respondents who believe that difficulty in
making mortgage repayments, interest rates and uncertainty
about the economy (all 4%) are barriers to purchasing a home,
continue to remain stable or decline.
This clearly indicates that accessibility, as opposed to
affordability, continues to be the major issue facing prospective
homebuyers in Australia.
According to the February 2016 CoreLogic RP Data Hedonic
Home Value index, capital city dwelling values increased
overall by 1.4% this quarter. Although Sydney has the highest

property values of any capital city, it was the only capital
city to experience a decline (-0.2%). Despite this decline,
high property prices remain the biggest barrier to buying a
first home among NSW respondents (40% up from 38% in
September 2015).
Homeowners who are using more than 50% of their income
to service debts has remained stable at 23%, the lowest
percentage since the inception of the Genworth HCI. This is
supported by the HIA Housing Affordability Index dropping to
its lowest point since September 2012, with Darwin being the
only city that experienced an improvement in the December
2015 quarter.
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Barriers to buying a first home
High property prices are still the biggest barrier to purchasing
a first home in all states except South Australia and Western
Australia, where a higher proportion of respondents indicated
that the difficulty of saving for a deposit was the biggest
barrier.
South Australia has the highest proportion of respondents
who cited uncertainty about future employment (10%
compared to the national average of 7%), however this was
down from 15% in September 2015.
Western Australia has the highest proportion of respondents
who cited the associated costs of purchasing property such as
stamp duty and land taxes (11% compared to 7%) up slightly
from 10% in September 2015.
New South Wales has the highest proportion of respondents
indicate that high property prices are the biggest barrier to
buying a first home (40% compared to the national average

of 33%). John Arnott suggests that because of the difficulty
entering the property market in New South Wales, people are
increasingly looking for alternative means of entry. “More and
more people are coming together and trying to get shared
deposits. The barriers to entry are growing. People are trying
to get a foot on the ladder and they can no longer do it on their
own, so they are either seeking more support from parents or
grouping together as a bunch of mates and deciding to put
their resources together and put that into a property. As social
connection continues to grow, I think that’s a trend that we’ll
probably see increase”.
While overall, fewer FHBs indicated that high property prices
are the greatest barrier to homeownership (25% compared
to the overall average of 33%), there has been an increase of
82% over the last 12 months in FHBs who indicated that the
biggest barrier to buying a first home is saving for the deposit.

Figure 3: Biggest barriers to buying a first home

Source: Genworth

Streets Ahead | Genworth Homebuyer Confidence Index - March 2016

12

20% deposits: Alternatives and consumer sentiment
According to ABS data, the mean value of Australian dwellings rose by $800 to $612,100 in the December 2015 quarter, and
the proportion of Prospective FHBs and Non-Property Owners who believe it is unreasonable to ask borrowers to save a deposit
of at least 20% have both increased (29% up from 23% and 33% up from 27% in September 2015 respectively).
When respondents were asked how they would react if banks restricted lending to a maximum of 80% of the property value,
they advised they would:
• have to wait longer so that they can save a larger deposit (28% down from 30% in September 2015)
• purchase a smaller property (17% down from 18% in September 2015)
• purchase a property in a cheaper area (15% unchanged since September 2015)
• abandon their immediate plans to enter the property market (15% up from 14% in September 2015).

Figure 4: Sources of deposit used for first home

Source: Genworth

Note: ‘Other than savings’ comprised of all other deposit sources

A higher proportion of FHBs would choose to purchase
property in a cheaper area in order to have the 20% deposit
(24% compared to the national average of 15%), whereas a
higher proportion of Prospective FHBs would wait longer to
save a bigger deposit (36% compared to the average of 28%)
and borrow via a credit card or personal loan to achieve the
20% deposit (9% compared to the average of 4%).
The sources of FHB deposits have changed in recent years.
Since 2009, the proportion of FHBs who used savings as part
of their deposit has decreased by 39% (from 72% in 2009 to
44% in 2016). During the same period, the proportion of FHBs
who used sources other than savings as part of their deposit
has increased by 43% (from 46% in 2009 to 66% in 2016). The
most notable changes in sources other than savings are from
increased in gifts from family (not parents) and credit cards.
With an increasing number of FHBs citing that saving a
deposit is the biggest barrier to buying a first home, looking
to alternative sources of funding for deposits is expected.

Many Prospective FHBs are also making sacrifices to try
to scrape together that all-important deposit. Low deposit
options such Lenders Mortgage Insurance (LMI) can provide
a safe solution. LMI makes it possible to buy a home without
having to save a 20% deposit.
Of those respondents who did not have a 20% deposit, 27%
advised that they used LMI to purchase their first home. This
proportion increases in the case of FHBs, with 43% using LMI
to purchase their first home.
Steve James suggests that the obstacles to buying a first
home are just too much for many young people: “It’s very
difficult at the moment for young homebuyers to get into the
market. While interest rates are low, house prices have risen
quite dramatically in Melbourne and Sydney, and the deposit
that is needed is probably overwhelming for younger people
and remains a barrier for buyers looking to purchase their first
home, though there are low deposit options such as Lenders
Mortgage Insurance that can help prospective FHBs enter the
market.”

13

Conclusion
While consumer confidence has fallen over the last six months, it is important to consider this
in terms of the current macroeconomic context.
Consumers generally purchase property for two reasons; as
a place to reside, in the case of owner occupiers, and/or with
a view to obtain capital growth. Speculation fuelled by the
media of a housing bubble, an upcoming national election,
proposed changes to negative gearing policy and recent
changes in lenders’ policy relating to investment loans are
some of the likely drivers of declining consumer confidence.

Tim Brown is one such expert who believes in the fundamentals
of the Australian mortgage market: “I’ve gone through three
property cycles. I don’t see this one being any different to the
others. I think we’ll see a natural slow down, in Sydney we’re
seeing evidence of that now. I’m hoping that Sydney will just
stagnate, yields will come back, and we’ll wait another ten to
fifteen years for the next property cycle”.

However, the Australian economy is stable, with low interest
rates and steady unemployment. In addition, the Australian
mortgage industry is strong with high quality underwriting
practices and focussed regulatory oversight on the industry.
Fears about what happened in overseas property markets
like the US can also have an unnecessarily adverse effect
on Australian confidence, and as it stands today there are
structural differences in the market such as serviceability
standards, borrower recourse and a significant demand for
housing in Australia, particularly in major cities like Sydney.

Whilst high prices in major capital cities like Sydney and
Melbourne remain a challenge, it is likely that as price growth
moderates, accessibility will begin to improve. There are also
positives coming from FHBs, particularly the fact that the
proportion of FHBs spending more than 50% of their income
to service their debts is falling.
Finally, while accessibility is still the biggest barrier to
purchasing a first home, concerns over affordability have
been falling. Respondents are increasingly more confident in
their ability to meet their mortgage repayments, and of their
continued future employment.

“Confidence is everything. It drives business, industries and countries. Today, the confidence
level of the average Australian is bouncing around a fair bit. Media and politics have an
enormous influence on confidence, however whilst interest rates and general unemployment
remain relatively low, it should remain robust. With general demand outstripping supply in
most parts of the country, property in Australia continues to prove itself as one of the safest
and most solid investments and we just don’t see this changing”.
							 James Symond, CEO of Aussie Home Loans

Disclaimer
Nothing in this Streets Ahead report constitutes tax, stamp duty, legal, accounting or financial advice. The information and opinions provided
are based on an interpretation of the results of the March 2016 Streets Ahead survey and do not necessarily reflect the views of Genworth
Financial Mortgage Insurance Australia Pty Limited (Genworth) or its affiliates. Genworth expressly disclaims all responsibility and liability for
any action or inaction by you in reliance on any information presented in this report.
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SOUTH AUSTRALIA

$564k
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6.3%

1.4

18%
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32%

14%

29%
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21%

17%

100.4

Sep 15
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18% p
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98.6 q
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VICTORIA

$500k

111.4

6.1%

1.6

22%

30%

24%

41%

21%

52%

48%

25%

40%

20%

27%

22%

96.5

Sep 15

$500k
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1.7 p

25% p

23% q

28% p

39% q

21%

49% q

41% q

23% q

41% p

27% p

26% q

23% p

95.5 q
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WESTERN AUSTRALIA

-

-

-

2.7

16%

19%

12%

60%

9%

67%

33%

14%

22%

21%

21%

35%

98.4

Sep 15

-

-

-

2.6 q

20% p

25% p

20% p

47% q

14% p

50% q

28% q

24% p

22%

21%

20% q

28% q

93.0 q
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FIRST HOMEBUYERS

1. Source: ABS. 6202.0 Labour Force, Australia. Mar 2016 represents the latest figures available (Feb 2016). 2. Source: ABS. 6416.0 Residential Property Price Indexes: Eight Capital Cities. National price is the weighted average of all capital cities. Mar 2016
represents the latest figures avaliable (Dec 2015). 3. Source: CoreLogic RP Data. National Media Release Hedonic Home Value Index. Median dwelling price is based on median capital city price. National figures are based on combined capitals median dwelling
price. Mar 2016 figures are based on the latest figures available 1 Mar 2016 (as at 29 Feb 2016).

33% q

34%

27% p

Property prices too high

Biggest barriers to buying first home

Key driver: Higher cost of living

Expectation of mortgage stress

36% q

98.2 q

99.6

Confidence (HCI)

Key driver: Higher cost of living

Mar 16

Sep 15

NATIONAL

Genworth Homebuyer Conﬁdence Index: Component indices and affordability

Average FHB loan6

Oil prices per barrel US$4

Unemployment3

Inflation2

Official cash rate1

94.4

$285k

-

$79.20

5.20%

3.40%

4.75%

Sep 11

2.0%

96.3

$282k

-

$103.02

5.20%

1.60%

4.25%

Mar 12

2.2%

98.4

$289k

-

$92.19

5.50%

2.00%

3.50%

Sep 12

-5.1%

93.4

$298k

-

$97.23

5.60%

2.50%

3.00%

Mar 13

-1.1%

92.4

$304k

80.9

$102.87

5.70%

2.20%

2.50%

Sep 13

-1.8%

90.8

$321k

80.2

$101.67

5.90%

2.90%

2.50%

Mar 14

8.1%

98.1

$316k

80.0

$93.54

6.20%

2.30%

2.50%

Sep 14

1.1%

99.2

$324k

82.0

$48.87

6.10%

1.30%

2.25%

Mar 15

0.4%

99.6

$352k

80.8

$45.70

6.10%

1.50%

2.00%

Sep 15

-1.4%

98.2

$339k

75.6

$39.44

5.80%

1.70%

2.00%
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Genworth Homebuyer Confidence Index: Key economic indicators

Genworth HCI7

-2.0%

Increasingly expect
mortgage stress and
unwilling to borrow
more than 80% LVR
due to debt aversion

Key drivers in Genworth HCI7

HIA Housing Affordability Index5

Change in Genworth HCI7

Increasingly see now
as a good time to
buy due to rising
affordability

Bank interest rate
rises, speculation
over a future housing
maket drop, changes
in lenders policy and
proposed changes
to negative gearing
have impacted
consumer confidence.
Experieced and
expected mortgage
stress increased

Increasing comfort
with debt and falling
mortgage stress due
to interest rate cuts

The RBA’s decision to
cut the official cash
rate to a record low
of 2.25% has resulted
in an increase in
the proportion of
Australians who believe
it is a good time to buy
a home

A further cash rate cut
in May 2015 improved
affordability of
mortgage repayments,
leading to a reduction
in the proportion of
consumers who are
using more than 50%
of their income to
service debts

Rise in cost of
living, experience
and expectation of
stress

A long period of rate
stability, with rates
remaining at their
lowest point ever for
the last 13 months, has
resulted in a reduction
in the proportion of
mortgage holders
that are struggling
with their mortgage
repayments

The confluence of
a number of factors
shook consumer
confidence incl.
unemployment,
uncertainty
surrounding
election, reduction
in cash rate, slower
economic growth

Homeowners are
managing their
debt by reducing
their mortgage
overpayments, and
consequently have
more after-debt
disposable income.
Sharp increases in
house prices make
buying a house
now slightly less
favourable

1. Source: RBA. Cash Rate Target. 2. Source: RBA. Measures of Consumer Price Inflation. Mar 2016 represents the latest figures available (Dec 2015). 3. Source: ABS. 6202.0 Labour Force, Australia. Mar 2016 represents the latest figures available (Feb 2016). 4. Source: New York Mercantile Exchange
(NYMEX). Mar 2016 represents the latest figures available (18 Mar 2016). 5. Source: HIA. Affordability Report. Mar 2016 represents the latest figures avaliable (Dec 2015). Note: Figures may not be comparable with previous Streets Ahead Reports due to changes in index methodology by HIA. 6.
Source: ABS. 5609.0 Housing Finance, Australia. Mar 2016 represents the latest figures available (Jan 2016) 7. Source: Genworth. Analysis conducted by RFi.
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About Genworth
Genworth is a leading provider of Lenders Mortgage Insurance (LMI) in Australia. LMI has
been an important part of the Australian residential mortgage lending market since it was
introduced by the Australian Government in 1965.
LMI facilitates residential mortgage lending by transferring risk from Lenders to LMI
Providers, predominantly for high loan-to-value ratio residential mortgages. Genworth
Australia believes the provision of LMI to lenders has contributed to comparatively high
levels of Australian homeownership and residential mortgage loan accessibility, supporting
the housing market in Australia.
Genworth Australia has commercial relationships with over 100 lenders across Australia,
including three of the four major banks. Many of these relationships have spanned decades.
For more information visit genworth.com.au

About RFi
RFi Group is a global intelligence and digital media provider focusing exclusively on
financial services. We specialise in data and information gathering, customer based
insight generation and business decision support for the world’s leading financial service
providers.
Our aim is to combine global intelligence and local knowledge to provide insightful,
valuable and actionable recommendations, with a core focus on the provision of
exceptional client service.
Covering 34 key global markets with regional offices in Washington D.C., Toronto, London,
Hong Kong, Singapore and Sydney, RFi Group consistently provides clients with tailored
advice and independent intelligence relevant to their specific markets and business needs.
For more information visit rfintelligence.com

Genworth would like to thank the following for their involvement in
this edition of Streets Ahead:
• John Arnott – Executive Director, Customers, ING Direct
• Tim Brown – Chief Executive Officer, VOW Financial
• Steve James – Chief Executive Officer, Teachers Mutual Bank
• Nathan McMullen – Head of Product and Digital, RAMS at Westpac Group
• James Symond – Chief Executive Officer, Aussie Home Loans.
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