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chapter 1

INTRODUCTION TO GENWORTH
FINANCIAL AND DATAMONITOR

Genworth Financial is a leading insurance holding company in the United States,
and has a strong and expanding global presence, with 7,000 employees and operations
in 25 countries. We serve the life and lifestyle protection, retirement income, investment,
and mortgage insurance needs of more than 15 million customers. Ageing populations
and growing pressures on employer and government retirement programs increase
the need for innovative solutions for protection, savings, and retirement income needs.
At the same time, global population growth creates a strong demand for affordable
homeownership solutions. We have leadership positions in key product segments that
benefit greatly from these trends. The distribution network for our products and services
includes financial institutions, independent producers, and dedicated sales specialists.

10

Homeownership is an aspiration shared around the globe. Our lenders mortgage insurance (LMI) helps the
ever-growing population of first time homebuyers around the world get into their own homes faster. How? Our
products help make low deposit mortgages possible. We enable families and individuals to buy, rather than rent a
home, and start building equity now, not someday.

Genworth Financial in Australia and New Zealand is a wholly owned subsidiary of the US entity Genworth
Financial, Inc. Locally, we are one of the leading mortgage insurers with a wide range of LMI products and in
Australia, a deposit guarantee product called Genworth Financial Deposit Saver. Together with our predecessor
business, we have insured over $200 billion of residential mortgages in Australia since 1965.

This report was written in collaboration with Genworth Financial by Datamonitor plc, a premium business
information company specialising in industry analysis.

In Asia Pacific, Datamonitor is based in Sydney. Globally, Datamonitor is headquartered in London and has offices
in New York, Frankfurt and Tokyo.

For more information on Datamonitor please visit www.datamonitor.com.
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chapter 2

HIGHLIGHTS
The Genworth Financial Mortgage Trends Report 2006 is designed to provide key insight
into the dynamics of the Australian mortgage and property markets. It is based on a
survey of more than 2,000 adult consumers that focuses on property ownership, entry
into the property market, mortgage debt and consumers’ plans for the future. The report
follows on from the 2005 publication The Genworth Financial Mortgage Trends Report.
Highlights of The Genworth Financial Mortgage Trends Report 2006 are outlined in the
following pages.
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P r o p e r t y o w n e r s h i p l e v e l s a r e s t i ll h i g h a n d c l i m b i n g
Property ownership in Australia
is high in terms of both home
and investment property
ownership. In 2006, 69 per cent
of Australians surveyed stated
that they own either the property
that they live in themselves or
property that they rent out to
others or use as a holiday home
or both. A large majority – 65
per cent – of respondents own
at least the property that they
live in themselves, while a small
proportion – four per cent – own
a property that is rented out to
others or used as a holiday home,
but do not own their own homes.
Twenty per cent of those surveyed
own property that is rented out to
others or that is used as a holiday
home.

The level of property ownership
varies considerably by state, with
Western Australia having the
highest proportion at 74 per cent.
South Australia has the lowest
proportion of property ownership,
although it is still high with 65
per cent of South Australian
respondents stating that they own
property of some form.
It would be anticipated that
Australians in the highest income
group would also have the highest
level of property ownership, and
indeed the trend of increasing
property ownership by income
holds true. Above household
incomes of A$50,000, an average
of more than 70 per cent of
respondents own either their own

home or an investment property
or both.
Interestingly, above a household
income of A$150,000 there is a
slight dip in property ownership,
which may reflect a move away
from property as an investment
class into better performing assets
over the last 12 months.

F i r s t H o m e B u y e r s a r e s t i ll s t r u ggl i n g
In recent years, property
affordability improvements have
led to a slight return of First Home
Buyers to the market. According to
the Australian Bureau of Statistics,
First Home Buyers accounted for
just fewer than 14 per cent of
the value of dwellings financed in
2003. In 2005 this proportion had
increased, with First Home Buyers
accounting for 16.9 per cent of
total mortgage loans advanced for
owner-occupied properties. Hence,
despite affordability improvements,
First Home Buyers still account
for less than 17 per cent of the
market.
Part of the reason these First
Home Buyers are struggling is an
inability to save a deposit. When
asked where they sourced their
deposit to buy their first property,

63 per cent of respondents said
they used savings, making it the
most common deposit source.
Currently the majority of
individuals who do not own their
own homes choose to rent rather
than live with parents or other
family members. Sixty-eight per
cent of respondents were in rented
accommodation prior to buying
their first home. Unfortunately, this
rental situation often postpones
the purchase of the first home.
For example, increased demand
for rental properties in transient
cities such as Sydney pushes
up rental costs, which in turn
makes it increasingly difficult for
renters to save for a deposit on a
property purchase. Additionally,
the increased demand for rental
properties also contributes to

The Genworth Financial Mortgage Trends Report produced in conjunction with Datamonitor

increased investment property
prices, thus making it even harder
for First Home Buyers to purchase
property.
These facts, coupled with the
desire to save for a deposit rather
than borrow the funds, ensure that
overall the ‘rent trap’ makes things
increasingly difficult for would-be
First Home Buyers.

Publication date: 09/2006

13

Investment in property remains a priority
At the peak of the housing growth
boom Australian consumers were
investing heavily in property, which
ensured that it was a major driver
of the growth of the mortgage
market. In 2003, loans advanced
for investment purposes peaked at
A$76.9bn and have since declined
to A$68.6bn in 2004 and A$67.2bn
in 2005. Over the 2003-2005
period, lending for investment
housing fell by thirteen per cent.
Despite lending for investment
properties in Australia falling in
recent years, it continues to be a
significant portion of the mortgage
market. According to the survey,
one in five respondents own an
investment property that is either
rented out to others or used as
a holiday home. This situation is

similar to the 2005 survey when
21 per cent of respondents stated
that they owned an investment
property that is either rented out
to others or used as a holiday
home. This similarity in investment
property ownership levels reflects
the slowdown in investment
lending despite overall property
ownership levels increasing.
Once again Western Australia
has the highest level of investment
property ownership, with 28 per
cent of its respondents owning
property to rent out to others or
to be used as a holiday home.
New South Wales follows with
22 per cent of residents owning
investment property.
Figures released by the
Australian Bureau of Statistics

back up these findings, with
investment property ownership in
Western Australia having increased
considerably over the 12 months to
June 2006. The figures reveal that
investment property ownership
increased in Western Australia by
61 per cent but decreased in NSW
and Victoria by six per cent and five
per cent respectively.

M o r t g a g e r e p ay m e n t s a c c o u n t f o r m o s t o f d i s p o s a b l e i n c o m e
Mortgages play a crucial role in
the Australian property market,
with 68 per cent of respondents
who own a property stating that
they currently have a mortgage
outstanding.
Owning property is an
expensive ordeal, with almost
40 per cent of individuals with an
outstanding mortgage owing in
excess of A$1,500 every month
in repayments. The majority – 52
per cent – of mortgage holders pay
between A$501 and A$1,500 every
month in repayments, with 27 per

cent paying between A$1,001 and
A$1,500 in mortgage repayments
and 25 per cent paying between
A$501 and A$1,000 every month.
The median amount is between
A$1,001 and A$1,500 each month.
Mortgage repayments account
for a significant proportion of
average monthly earnings in
Australia. According to the
Australian Bureau of Statistics, the
gross average monthly income
was A$3,191 in 2005. The median
monthly repayment for mortgage
holders takes up almost half of
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this average income before tax,
with the proportion increasing to
almost 60 per cent of net average
income – net monthly income
would be A$2,500 based upon the
gross average monthly income of
A$3,191. Mortgage repayments
are therefore most likely to take
the largest proportion of income
for property owners.
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Mortgage brokers doing their jobs
Mortgage brokers have become
an increasingly important aspect of
the mortgage market in Australia.
Industry estimates suggest that
approximately 35 per cent of new
loans are broker written, although
this will be higher for some
providers who use brokers as their
primary distribution channel.
The importance of mortgage
brokers to many consumers is
confirmed by the fact that 29 per
cent of respondents used the
services of a broker when they
took out their last loan. This result
is similar to 2005, when 30 per
cent of respondents stated that
they had used a mortgage broker
for their last mortgage loan.
There is some variation across
the states on the usage of

mortgage brokers. Thirty-three
per cent of South Australian and
Queensland respondents used a
broker for the last mortgage they
took out to purchase property,
while at 27 per cent Victorian
respondents were the least likely
to have used a broker.
These results are confirmed
by industry opinion that South
Australia is the most ‘brokerfriendly’ state in Australia, while
Victoria is the least ‘brokerfriendly’.
In 2005 all respondents who
owned property were asked
whether they would use a broker
for their next loan. Forty-one per
cent expected to use a broker
despite only 30 per cent using one
for their previous loan.

In 2006, respondents who had
used a broker previously were
asked if they would use one again.
Responses revealed that almost
three-quarters of those that used
mortgage brokers when taking
out their last loan would seek the
services of a broker again should
they take out another loan.
This high proportion of
Australians willing to source
further mortgages through
mortgage brokers indicates that
this distribution channel is likely to
continue to increase its importance
in the mortgage market. Lenders
who pull away from the channel
therefore do so at the risk of losing
business.

The future outlook for borrowers
Despite rises in variable interest
rates over the last 12 months,
Australians have continued to meet
their mortgage repayments. Eightyfour per cent of those respondents
who are mortgage holders easily
met their monthly repayments over
the last twelve months or made
overpayments.
There is some expectation that
the Reserve Bank of Australia will
seek to increase the cash rate
again before the end of 2006, with
media speculation that this will
lead to problems for mortgagees.
However, this expectation does
not seem to have dampened the
outlook of those making mortgage
repayments. Eighty-five per cent
of mortgage holders anticipate that
they will be able to easily meet
some or all of their repayments
over the next year.
With 15 per cent of respondents
anticipating trouble in meeting
mortgage repayment during some
or all months over the next year, it

was important to establish exactly
why this was likely to be the case.
Much has been made by the media
of the problems people will face in
meeting repayments given interest
rate rises and the increasing cost
of fuel. However, when asked
why they would have trouble
meeting repayments, these two
factors were not the most popular
responses.
In fact, a change in personal
circumstances is likely to be the
primary reason for struggling to
meet repayments. Forty per cent
of mortgage holders revealed
that changes in their personal
circumstances were likely to
impact their ability to meet
repayments.
Twenty-four per cent of
respondents suggested rising
petrol prices and 26 per cent
suggested interest rate rises would
make it difficult to meet mortgage
repayments. While noteworthy,

The Genworth Financial Mortgage Trends Report produced in conjunction with Datamonitor

these responses are not as
significant as one might expect
given the level of media coverage
attributed to these factors.
One in ten respondents cited
‘other’ reasons for not being able
to meet repayments; the most
common categories were related
to self-employment, the cost of
raising a family and the general
increase in the cost of living in
Australia. The increased cost of
living in Australia is confirmed by
the Reserve Bank’s inflation rate of
three per cent - which sits at the
top of the Bank’s target band.
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The non-property owning minority
Having established that 31 per
cent of respondents do not
own property and that the most
common reasons behind this
are related to affordability, it is
important to ascertain when these
individuals expect to enter the
market – if ever.
When asked when they expect
to be able to afford to purchase
property, only 17 per cent stated
that they expect to do so within
the next 12 months. A further 27

per cent of non-property owning
respondents expect that they will
be able to purchase a property in
the next three years. Significantly,
eight per cent of respondents
expect never to be able to
purchase property.
These individuals were then
asked to set aside financial
considerations and state when
they would ideally like to purchase
property. The contrast was marked,
with 49 per cent of respondents

stating that they would ideally like
to enter the property market in the
next 12 months. A further 20 per
cent would ideally like to purchase
property in the next three years.
It is fair to say that in general
a much higher proportion of
individuals would ideally like to
enter the property before it is
likely to become a financially viable
option.

I n c r e a s e o f n o n - s ta n d a r d p r o d u c t s
Over recent years, the Australian
mortgage market has witnessed
an increased interest in products
that enable individuals to get
into the property market who are
unable to do so with standard
mortgage products. Two products
in particular are the 100 per cent
home loan and the shared equity
mortgage.
Respondents were asked if
they would take out a loan that
did not require any deposit at
all but required higher monthly
repayments if they had the
choice. More than 60 per cent of
respondents indicated that they
would either use a product with
an LVR of 100 per cent or would
at least consider the product
depending on any associated
costs.
With household incomes of
above A$100,000 the propensity
to use such a product increased
significantly to 28 per cent, both
for those in the A$100,000 to
A$149,999 and in the A$150,000+
brackets. These individuals could
still experience trouble in saving
a deposit, but would be in a
better position to meet monthly
repayments.
Another type of product
designed to make property

purchase a more affordable option
is the shared equity product.
These are not currently available
in the Australian market, but
there are several competitors
seeking to launch shared equity
products in the near future. Shared
equity products are also available
overseas in markets such as the
UK.
Overall, 30 per cent of
respondents stated that they
would be willing to use such a
product, which means that the
majority – 70 per cent – would
be unwilling to use the product.
However this does not reveal the
whole story, and it is interesting to
break these responses down by
income.
The propensity to leverage
a shared equity mortgage also
increases with household income,
although after a certain point
the propensity recedes. Twentyfive per cent of individuals with
household income of less than
A$25,000 were likely to say ‘Yes’
to such a product, increasing to 27
per cent of those with household
income of A$25,000-A$49,999
and 28 per cent of those with
household income of A$50,000
to A$74,999.
Those in the household income

The Genworth Financial Mortgage Trends Report produced in conjunction with Datamonitor

bracket of A$75,000-A$99,999
were most likely to take out such
a product, with 35 per cent of
respondents saying ‘Yes’ to the
shared equity concept. However,
above household income of
A$100,000 the propensity to use
such a product decreased to 32 per
cent for those in the A$100,000
to A$149,999 bracket and further
decreased to 28 per cent for those
in the A$150,000+ bracket.
These results could indicate
the aspirational nature of those
in the middle household income
brackets. It is believed that some
of the shared equity products in
development are likely to be aimed
specifically at this ‘aspirational’
consumer who wants to upgrade
their home to something more
expensive, and results suggest
the product will have a greater
chance of success among these
individuals.

Publication date: 09/2006

chapter 3

THE AUSTRALIAN MORTGAGE MAR K ET
This chapter analyses the Australian mortgage market in terms of its growth in recent years,
and compares it to overseas markets in the UK and the US. It considers how this growth has
impacted property buyers and investors, and the competitors providing mortgage loans in
Australia.

The growth of the Australian mortgage market
In recent years, the Australian mortgage market has grown significantly as a result of
increased demand for property by consumers and aggressive advertising campaigns by
lenders.
This section discusses lending commitments for housing from the Australian Bureau of
Statistics, and also housing credit aggregates from the Reserve Bank of Australia to illustrate
the growth of the Australian mortgage market. Lending commitments and credit aggregates
are defined as follows:
•

Credit aggregates – Essentially a ‘stock’; the volume of credit outstanding at a particular
point in time (otherwise known as balances outstanding). Credit aggregates at year-end
are generally displayed in this chapter.

•

Lending commitments – Essentially a ‘flow’; the volume of lending that has been
granted over a defined period. Lending commitments over a 12-month period are
displayed in this chapter.
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According to the Reserve Bank
of Australia, housing credit
aggregates stood at A$723.9bn
at the end of 2005, up from
A$642.3bn in 2004 and A$544.1bn
in 2003. Over the 2001-2005
period, housing credit aggregates
have increased by more than 90
per cent.
The growth of the Australian
Figure 1:

mortgage market has been both
a cause and a consequence of
escalating consumer credit (which
includes housing and other forms
of personal lending). At the end
of 2005 total consumer credit
aggregates stood at A$843.1bn, of
which 85.9 per cent is attributable
to housing, up from 83.4 per cent
in 2001.

At the end of May 2006, the last
month for which data is available,
total consumer credit aggregates
stood at A$883.1bn, up by 12.5
per cent at the end of May 2005.
Housing credit aggregates stood at
A$759.9bn, up by 12.8 per cent the
previous year.

Total consumer credit aggregates amounted to A$843.1bn at the end of 2005, up from A$749.7bn and A$640.7bn in 2004 and 2003 respectively
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Source: Datamonitor, Reserve Bank of Australia

Note: Credit aggregates including securitisations. Data is not seasonally adjusted.

Lending commitments for housing amounted to A$211.6bn in 2005
Lending commitments illustrate
the volume of lending over a
specific period of time, often being
a better indicator of the strength
of the mortgage market. Data from
the Australian Bureau of Statistics
supports the strong growth of the
mortgage market, with lending
Figure 2:

2005, from A$76.8bn in 2004
and A$75.7bn in 2003. In 2005,
personal lending commitments
accounted for 25.4 per cent
of total lending commitments
to consumers, falling from 28.4
per cent in 2004.

Housing lending commitments increased rapidly over the 2001-2003 period, but have since grown at a slower pace
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Lending commitments A$bn

commitments at A$211.6bn at the
end of 2005, up from A$193.4bn
in 2004 and A$200.9bn in 2003.
Lending commitments increased
by 66.1 per cent over the 20012005 period.
Personal lending commitments
fell to A$72.0bn at the end of
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Source: Datamonitor, Australian Bureau of Statistics
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R e f i n a n c i n g c o n t i n u e s t o b e a k e y d r i v e r o f t h e m o r t g a g e m a r k e t,
a lt h o u g h g r o w t h i n r e f i n a n c i n g a s a p r o p o r t i o n o f t h e t o t a l h a s
slowed
A mortgage is refinanced when
an individual changes providers to
obtain a better deal or when the
individual has increased borrowing
with an existing provider to access
home equity or consolidate debts.
Data from the Australian Bureau of
Statistics illustrates that refinancing
peaked in 2005, despite slower
growth in the overall mortgage
market.
Figure 3:

Lending commitments for
refinancing amounted to A$40.3bn
in 2005, up from A$34.4bn in 2004
and A$32.1bn in 2003. In 2003,
lending commitments increased
by more than 44 per cent, while in
2004 they grew by just seven per
cent and then saw stronger growth
of 17 per cent in 2005.
In 2005 refinancing accounted
for just under 28 per cent of total

mortgage lending on owneroccupied properties, up from 27
per cent in 2004 and 26 per cent
in 2003.

Refinancing continues to be a growth area, with lending commitments for refinancing amounting to A$40.3bn in 2005, up from A$34.4bn in 2004
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H o u s e p r i c e g row t h
Over the 2000-2003 period,
property prices in Australia
experienced significant increases.
The market was propelled by
strong demand for property, low
interest rates and unemployment,
and intense competition between
mortgage providers – all of which
ensured a positive borrowing
environment.
The Australian Bureau of
Statistics publishes the house price
Figure 4:

index dating from March 1990. It
illustrates how established house
prices experienced rapid growth
over the 2000-2003 period, rising
by 55 per cent. However, over the
2004-2005 period price growth
was much slower at just one per
cent.
The price of project homes
has increased, albeit somewhat
slower than established houses.
Over the 2000-2005 period, prices

increased by 23 per cent or at a
rate of five per cent compounded
annually, as opposed to 12 per cent
for established houses. Despite
the price growth slowdown for
established houses over the 20042005 period, project home prices
have continued to climb.

Prices for established homes began to plateau in 2004, after a rapid rise in previous years.
Over the 1990-2005 period, prices for project homes increased steadily
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O n a n i n t e r n at i o n a l c o m pa r i s o n , h o u s e p r i c e g r o w t h i n A u s t r a l i a
is rapid
The UK’s property market has
experienced rapid house price
growth since the late 1990s. From
1999, UK house prices increased
by more than ten per cent annually,
but in 2004 growth slowed to eight
per cent and further to less than
five per cent in 2005.
Figure 5:

Property price growth in
Australia has been very similar
to the UK, experiencing both the
rapid increase from the late 1990s
and the subsiding of growth since
2004.
House price growth in the US
was not as rapid over the late

1990s and early 2000s as it was
in Australia and the UK. However,
over the twelve months to June
2005, the US saw house prices
increase by 11 per cent.

The UK and Australia have experienced similar house price growth rates, while the USA has seen more stable growth
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Note: For Australia, the ‘established homes’ price index is displayed.
For the UK, the ‘existing houses’ index is displayed.
For the USA, the ‘single family home’ index is displayed.

1998

The Genworth Financial Mortgage Trends Report produced in conjunction with Datamonitor

1999

2000

2001

2002

2003

2004

2005

Source: Datamonitor, Australian Bureau of Statistics,
HBOS, Office of Federal Housing Enterprise Oversight

Publication date: 09/2006

20

Market structure
The Australian mortgage market
is home to many banks and nonbanks, which makes for a very
competitive market. While the
major domestic banks continue to
dominate, in recent years non-bank
players have stepped up and taken

some of the market share. When
non-banks entered the market, it
signaled the beginning of intense
competition between mortgage
providers. Non-banks include credit
unions, building societies and nonbank mortgage originators such

as RAMS, Wizard Home Loans
and Aussie Home Loans. While
these players do not dominate the
market, there are often perceived
as being more price and product
competitive.

Banks continue to hold almost 80 per cent of the mortgage market
The Australian Bureau of Statistics
publishes the split of owneroccupied housing lending between
banks and non-banks. In 2005,
bank lending commitments for
owner-occupied housing stood at
A$113.5bn, while non-bank lending
totaled A$30.9bn.
Over the 2001-2002 period,
banks had lost market share to the
non-bank lenders. In 2001, banks
held 78.7 per cent of the market
and this soon fell to 76.7 per cent
in 2002. Over the 2001-2002
Figure 6:

period, non-banks increased their
lending by 24.3 per cent, however
annual growth has since slowed
significantly.
Since 2003, banks have
reaffirmed their place in the
mortgage market and at the end of
2005 they held 78.6 per cent.
In 2005, lending by banks for
owner-occupied housing increased
by 16.1 per cent over 2004, while
growth for non-banks was lower
at 11.7 per cent over the same
period.

On balance over the 20012005 period, the share of total
owner-occupied lending remained
relatively stable between banks
and non-banks. However in 2005,
lending by non-banks stood at 21
per cent of total owner-occupied
lending compared to 2003, when
non-bank lending stood at 23 per
cent.

Lending by non-banks as a proportion of total lending has fallen since 2003 to 21 per cent
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T h e ‘ b i g f o u r ’ b a n k s d o m i n at e t h e A u s t r a l i a n m o r t g a g e m a r k e t
The ‘big four’ banks in Australia
– ANZ, Commonwealth Bank of
Australia, National Australia Bank
and Westpac – dominate retail
banking services in the country due
to their extensive customer bases,
wide distribution networks and
established brands.
According to the Australian
Prudential Regulation Authority
(APRA), the ‘big four’ banks held
76 per cent of total mortgage
lending by banks at the end of May
2006. The Commonwealth Bank
Figure 7:

MAY 2005

of Australia was the leader with 23
per cent of the market, followed
by National Australia Bank with 19
per cent, Westpac with 18 per cent
and ANZ with 16 per cent.
This situation stands much as it
did in May 2005, when the big four
also held seventy-six per cent of
the banks’ share. Additionally, St.
George sits in fifth place with eight
per cent of the market, having held
the same in May 2005.
Regional banks such as SuncorpMetway, BankWest and Adelaide

Bank have not made any significant
market share improvements.
BankWest has disappeared from
the 2006 market, primarily because
it has reclassified its housing
assets. These regional players are
expanding their branch networks,
and this may start to impact on
the market shares of the ‘big four’
going forward.

The ‘big four’ banks dominate the Australian mortgage market, holding 76 per cent of the total mortgage market
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Note: Information is correct as at July 2006. Market shares are based on bank lending only and housing
loans outstanding. BankWest’s 2006 figure cannot be compared to 2005 due to reclassification by the bank
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chapter 4

PROPERT Y AND HOME OWNERSHIP
Home ownership is as synonymous to the Australian culture as vegemite sandwiches, and as
a result Australian home ownership levels are amongst the highest in the world. This chapter
puts perspective on home ownership in Australia within the context of wider property
ownership. It then discusses other dynamics of the market such as locality, income and the
age when the buyer purchased both their current home and their first home.

This chapter and subsequent chapters are based on a survey of 2,012 Australian
individuals in June 2006, covering individuals’ experiences and attitudes towards
the Australian property market and mortgages. The survey follows a related survey
conducted in June 2005, which addresses similar issues and is referred to throughout.
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P ro pert y owners h ip is high in t he Australian market
S i x t y- n i n e p e r c e n t o f A u s t r a l i a n s o w n a p r o p e r t y t h a t t h e y l i v e
i n t h e m s e lv e s a n d / o r p r o p e r t y r e n t e d o u t t o o t h e r s o r u s e d a s a
h o l i d ay h o m e
Property ownership in Australia is
high in terms of both home and
investment property ownership.
In 2006, 69 per cent of Australians
surveyed for this study stated that
they own either the property that
they live in themselves, property
that they rent out to others or
use as a holiday home, or both.
Figure 8:

A large majority of Australians
own at least the property that
they live in themselves, while a
small proportion do not own their
own home, but own a property
specifically rented out to others or
used as a holiday home.
• Twenty per cent of those
surveyed own property that is

•

•

rented out to others or that is
used as a holiday home.
Sixty-five per cent of those
surveyed own the property
they live in themselves.
Four per cent of those
surveyed own an investment
property, but not the home
they live in themselves.

Sixty-nine per cent of those surveyed owned either a property that they owned themselves, an investment property or both
Do you currently own either a property that you occupy yourself or a property that is rented out or used as a holiday home?
Yes

31%

No

69%
Source: Datamonitor

A s i n 2 0 0 5 , W e s t e r n A u s t r a l i a d i s p l ay s t h e h i g h e s t l e v e l
of property ownership
The level of property ownership
varies by state, with Western
Australia having the highest
proportion at 74 per cent. This
situation was similar in 2005, when
Western Australia also had the
highest ownership. South Australia
has the lowest proportion of
property ownership, although it is
still high with 65 per cent of South
Australian respondents stating that
Figure 9:

they own property of some form.
New South Wales also trails
with 66 per cent of respondents
owning a property they live in,
rent out to others or use as a
holiday home. New South Wales,
particularly Sydney, continues to
have relatively high property prices
and because Sydney attracts
a more transient population
than other areas of Australia,

demand increases for rented
accommodation rather than owned
property.
Victoria is the second most
populated state in Australia, and
has the second highest level of
property ownership. Seventy-one
per cent of Victorian respondents
own a property that they live in,
rent out or use as a holiday home.

The highest level of property ownership is in Western Australia with 74 per cent of respondents owning property
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Note: Results for Northern Territory and Tasmania were not statistically significant
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S e v e n t y- f i v e p e r c e n t o f A u s t r a l i a n s i n t h e h i g h e s t i n c o m e g r o u p
own property
As expected, home ownership
in Australia is directly related to
the level of income with higher
income earners more likely to own
property. In the lowest income
bracket, almost half of Australians
own property. Forty-eight per cent
of Australians with household
income of less than A$25,000
per year own residential property.
There is a significant increase in
the level of property ownership
for Australians in the A$25,000
to A$49,999 household income
group. Sixty-two per cent of
Australians in the second lowest
household income group own
some type of residential property.
Figure 10:

These are both significant
increases from the 2005
survey, and most likely reflect
improvements in property
affordability brought about by the
house price slowdown as well as
statistical confidence intervals.
It would be anticipated that
Australians in the highest
household income group would
also have the highest level of
property ownership, and indeed
the trend of increasing property
ownership by income holds true.
Above incomes of A$50,000,
an average of more than 70 per
cent of respondents own either
their own home or an investment

property or both. This may reflect
high income earners investing
their funds into assets with higher
returns than seen in the property
market.
Interestingly, above a household
income of A$150,000 there is a
slight dip in property ownership,
which may reflect a move away
from property as an investment
class into better performing assets
over the last 12 months.

Almost half of Australians in the lowest income group own property, compared with 75 per cent in the highest income group
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Th e A u s t r a l i a n F i r s t H o m e B u y e r c o n t i n u e s t o
s t r u g g l e i n t h e m a r k e t d e s p i t e p o s i t i v e i n d i c at i o n s
Since 2004, property prices have slowed and allowed for a slight improvement in affordability. This has marked
the return of the First Home Buyer to the market.

D e s p i t e a ff o r d a b i l i t y i n c r e a s i n g , F i r s t H o m e B u y e r s s t i ll a c c o u n t
for less than 17 per cent of mortgage lending
In recent years, property
affordability improvements have
led to a modest return of First
Home Buyers to the market.
According to the HIA Economics
Group, affordability improved
over 2004 and 2005. The HIA’s
affordability index plummeted to
an all time low of 102.8 in March
2004, but has since climbed to
113.5 (as at March 2006). Clearly

Proportion of dwellings fiannced for First Home Buyers of total dwellings financed

Figure 11:

there has been an improvement
in affordability, but the market
has some way to go before it
approaches the high in September
2004 of 183.8.
According to the Australian
Bureau of Statistics, First Home
Buyers accounted for just 13.8
per cent of the value of dwellings
financed in 2003. In 2005 this
proportion had increased, with

First Home Buyers accounting for
16.9 per cent of total mortgage
loans advanced for owner-occupied
properties. Hence, despite
affordability improvements, First
Home Buyers still account for less
than 17 per cent of the market.

First Home Buyers are returning to the market in recent times, however they still account for less than 17 per cent
of mortgage lending for owner-occupied properties
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T h e av e r a g e a g e o f F i r s t H o m e B u y e r s i n A u s t r a l i a h a s d e c r e a s e d
Rising house prices and everyday
costs such as petrol also increasing
would generally be expected to
make purchasing property more
difficult. However, the increase
in affordability detailed in the last
chapter suggests that this is not
the case.
In addition to increasing
Figure 12:

affordability enabling First Home
Buyers to return to the property
market, it appears that in Australia
they are actually getting younger.
According to survey respondents,
in 2002 the average age for an
Australian to purchase their first
property was 32.9 years. This
average age has since decreased

to 28.5 years of age in 2005, down
from 29.9 in 2004.
The 2005 survey conducted for
the original Genworth Financial
Mortgage Trends Report also
showed a slight downward trend in
average age.

The average age of First Home Buyers has dropped to 28.5 in 2005, down from 29.9 in 2004

Average age of First Home Buyers
by year of purchase

To the nearest year how old were you when you purchased your first property to live in yourself?
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Source: Datamonitor

T h e m a j o r i t y o f F i r s t H o m e B u y e r d e c i s i o n s a r e m a d e j o i n t ly
Clearly, the average age of the First
Home Buyer is decreasing and this
gives an insight into the changing
demographic of the First Home
Buyer segment. However, it is also
useful in this context to determine
who the primary decision-makers
are. Respondents were asked:
“When you purchased your first
home to live in yourself, who was
the primary decision-maker in
Figure 13:

selecting the property?”
Just over a third of male
respondents – 36 per cent – stated
that they were the primary
decision-maker, and just two per
cent stated that it was their partner
who was the primary decisionmaker. The large majority – 61 per
cent – stated that the property
selection was a joint decision.
Fewer female respondents

believed they were the primary
decision-maker at 21 per cent, with
a further four per cent believing
their partners were the primary
decision-makers. Again, the largest
proportion of females stated that it
was a joint decision at 74 per cent.
The remaining one per cent of
both female and male respondents
stated that ‘others’ had chosen the
property – predominantly parents.

Men were more likely to believe they were the primary decision-maker in choosing the first home, but the majority
of respondents stated it was a joint decision
When you purchased your first property to live in yourself, who was the primary decision-maker in selecting the property?
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F i r s t H o m e B u y e r s w i s h t o s av e a d e p o s i t r at h e r t h a n b o r r o w i n G
There are several different
sources from which a prospective
homebuyer can fund a deposit in
Australia, including savings, a gift
or loan from parents or family,
the Australian Government’s
First Home Owners Grant and a
commercial loan.
When asked where they
sourced their deposit to buy
their first property, 63 per cent
of respondents said they used

Percentage of First Home Buyers

Figure 14:

savings, making it the most
common deposit source. The
role that parents and family play
in aiding First Home Buyers
has fallen. Fourteen per cent of
respondents used a gift or loan
from parents or family when
purchasing a home for the first
time, a figure that was significantly
higher at 25 per cent just one year
earlier.
The First Home Owners Grant

was introduced on the 1st July
2000 and currently stands at
A$7,000. It has remained static
for some years, which means
that as house prices rise it
becomes a smaller proportion
of the total property price.
However, it continues to be an
integral source for the deposit on
purchasing the first home with
10% of respondents suggesting it
contributed to their deposit.

Sixty-three per cent of respondents saved for a deposit rather than borrowing from family or commercial sources
When you purchased your first property to live in yourself how did you generate a deposit? Tick all that apply
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Other
Source: Datamonitor

T h e ‘ r e n t t r a p ’ i s m a k i n g t h i n g s d i ff i c u lt f o r s a v e r s
Currently, many individuals who
do not own their own home
choose to rent rather than live with
parents or other family members.
Unfortunately, this rental situation
sometimes delays the purchase of
the first home for many individuals.
For example, increased demand
for rental properties in transient
cities such as Sydney pushes up
rental costs, which in turn makes
it increasingly difficult for renters
to save for a deposit on a property
purchase.
Figure 15:

The increased demand for
rental properties also contributes
to increased investment property
prices, thus making it even more
difficult for First Home Buyers to
purchase property.
These factors, coupled with the
desire to save for a deposit rather
than borrow the funds, ensure that
overall the ‘rent trap’ makes things
increasingly difficult for would-be
First Home Buyers.
Rental accommodation
remains the most common living

arrangement for Australians prior
to purchasing their first home.
Sixty-eight per cent of respondents
were in rented accommodation
prior to buying their first home,
while 23 per cent lived with their
parents – this proportion remaining
steady from the year before. The
other category is primarily made
up of individuals who were living
with other family members prior
to purchasing their property or in
accommodation provided by their
employers.

More than two-thirds of Australian home owners lived in rented accommodation prior to purchasing their first home
Immediately prior to purchasing your first property to live in yourself where were you living?
9%
In rented accommodation

23%

With parents
Other

68%
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A u s t r a l i a n s a r e f o r c e d t o p u r c h a s e t h e i r f i r s t h o m e s w i t h s m a ll
deposits
It has already been established that
individuals wishing to purchase
property generally tend to want to
save for their deposit and any
associated costs rather than
borrowing from family or
commercial sources. However, this
can be a daunting prospect;
property prices remain high, thus
requiring the First Home Buyer to
save a large deposit. Other costs
such as rent and everyday living
expenses also contribute to
diminishing savings, further
discouraging saving for a large
deposit.
Because of these difficulties and
in spite of the benefits of having a
Figure 16:

large deposit, First Home Buyers
are contributing smaller deposits
to their property purchases. A
quarter of respondents stated that
they had a deposit of less than ten
per cent when purchasing their
first homes and a further 38 per
cent had a deposit of between ten
per cent and 19 per cent of the
property value. Thus, overall 63
per cent had a deposit of less than
20 per cent when purchasing their
first home. These figures are very
similar to the 2005 results, when
65 per cent of respondents stated
they used a deposit of less than
20 per cent to purchase their first
property.

Fifteen per cent of First Home
Buyers had a deposit of 20-29
per cent of the property price and
a further 16 per cent purchased
their first property with a deposit
of more than 30 per cent. On the
other hand, six per cent did not
have a deposit, which is a slight
increase from the year before
when just three per cent said they
used no deposit.

Sixty-three per cent of Australian homeowners purchased their first home with a deposit of less than 20 per cent of the property price
When you purchased your first property to live in yourself how large was your deposit relative to property price?
15%
8%

25%

2%

Less than 10%
10%-19%

6%

20%-29%
30%-39%
40%-49%

6%

More than 50%
38%

Note: Percentages reflect the deposit as a percentage of the property price
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A s a r e s u lt, 3 6 p e r c e n t o f p r o p e r t y o w n e r s u s e d l e n d e r s m o r t g a g e
insurance when they last took out a mortgage loan
Lenders Mortgage Insurance
(LMI) protects lenders against a
loss should a borrower default on
their home loan. If the borrower
defaults and the property sold,
it is possible that the proceeds
of the sale will not cover the full
balance outstanding on the loan.
LMI gives the lender the ability to
make a claim to the insurer for the
reimbursement of any shortfall.
For borrowers, LMI is a means
to purchasing a home using a
relatively small deposit and is
generally required on loans where
the deposit is less than 20 per cent
of the property price.

It has already been established
that the majority of First Home
Buyers use a deposit of less than
20 per cent, which means they
would be required to use LMI.
This situation typically eases as
individuals purchase subsequent
properties, but more than a third
of property-owning respondents
still needed to purchase LMI on
their last mortgage. Thirty-six per
cent of respondents used LMI with
their last property purchase, which
indicates how crucial it is to the
Australian mortgage market.
Significantly, 12 per cent of
home-owning Australians did not

know whether they used LMI or
not. This category encompasses
both those people who simply
cannot recall, and those who do
not understand the concept of
LMI. Given the cost of LMI, it is
unlikely that many would forget
paying it and therefore more likely
that the majority do not understand
the concept.
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chapter 5

IN V ESTING IN PROPERT Y
The investment property market is very active in Australia, with high levels of investment
property ownership. This chapter analyses the dynamics of the market including the level of
ownership, its variation by state and income, how many investment properties are owned
and how consumers leverage themselves to access the market.

Despite lending for investment properties in
A u s t r a l i a f a ll i n g i n r e c e n t y e a r s , i t c o n t i n u e s
t o b e a s i g n i f i c a n t p o r t i o n o f t h e m o r t g a g e m a r k e t.
There is a high level of investment property ownership in Australia, and it continues to take
up a significant proportion of housing lending. In recent years, the Australian economy has
been conducive to property investment due to a positive tax environment, strong property
price growth and strong rental demand.
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Investment property demand has weakened in the last two years
At the peak of the housing growth
boom Australian consumers were
investing heavily in property, which
ensured that it was a major driver
of the growth of the mortgage
market. In 2003, loans advanced
for investment purposes peaked at
A$76.9bn and have since declined
to A$68.6bn in 2004 and A$67.2bn
Figure 18:

in 2005. Over the 2003-2005
period, lending for investment
housing fell by 13 per cent.
In line with this, investment
lending as a proportion of total
lending commitments has fallen
from its high of 38 per cent in
2003 to 35 per cent in 2004 and
32 per cent in 2005. However,

total lending commitments have
reached a new high, which reflects
increased lending to owneroccupied housing. Over the course
of 2005, lending commitments for
owner-occupied housing peaked at
A$144.5bn, up from A$124.8bn in
2004; an increase of 16 per cent.

Over the last two years, lending commitments to investment housing have fallen while lending to owner-occupied housing has increased

160
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Source: Datamonitor, Reserve Bank of Australia

O n a n i n t e r n at i o n a l s c a l e , m o r t g a g e l e n d i n g f o r i n v e s t m e n t
purposes in Australia is significant
When comparing the dynamics
of the Australian mortgage
market to overseas markets, the
proportion of lending attributable
to investment housing is high. In
the UK, lending for investment
housing is referred to as the ‘buyto-let’ market. In 2001, gross

Lending commitments for investment properties as
a percentage of total lending commitments

Figure 19:

advances – equivalent to lending
commitments – amounted to
GBP160bn (A$390bn) and in 2005
reached GBP288bn (A$702bn).
In 2005, buy-to-let lending
amounted to nine per cent of
gross advances up from four per
cent in 2001, which corresponds

to a growth rate of 37 per cent
compounded annually over the
2001-2005 period.
While this is strong growth, it
pales in comparison to the 32 per
cent of mortgage lending that was
attributable to investment property
in Australia in 2005.

In Australia, housing lending for investment property accounts for 32 per cent while in the UK it stands at just nine per cent
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The Genworth Financial Mortgage Trends Report produced in conjunction with Datamonitor

2004

2005

Source: Datamonitor,
Australian Bureau of Statistics, Council of Mortgage Lenders

Publication date: 09/2006

32

A high proportion of Australians own property
for investment purposes
Despite lending for investment
properties in Australia falling
in recent years, it continues to
be a significant portion of the
mortgage market. The proportion
of investment housing lending in
comparison to the total mortgage
market is high relative to other
countries such as the UK.
Figure 20:

According to the survey, one
in five respondents own an
investment property that is either
rented out to others or used as
a holiday home. This situation is
similar to the 2005 survey, when
21 per cent of respondents stated
that they owned an investment
property that is either rented out

to others or used as a holiday
home. This similarity in investment
property ownership levels reflects
the slowdown in investment
lending despite overall property
ownership levels increasing.

In Australia one in five adults own an investment property that is rented out to others or used as a holiday home
Do you currently own an investment property? Please include properties that are rented out to others or used as a holiday home.
Yes
20%

80%

No

Source: Datamonitor

A c r o s s a ll s t a t e s , i n d i v i d u a l s a r e i n v e s t i n g h e a v i ly i n p r o p e r t y
The proportion of investment
housing ownership varies
considerably between the states.
Western Australia has the highest
level of investment property
ownership, with 28 per cent of its
respondents owning property to
rent out to others or to be used
as a holiday home. New South
Wales follows with 22 per cent
of residents owning investment
property.

Respondents owning investment property

Figure 21:

Figures released by the Australian
Bureau of Statistics support these
findings, with investment property
ownership in Western Australia
having increased considerably over
the last 12 months to June 2006.
The figures reveal that investment
property purchases increased in
Western Australia by 61 per cent
but decreased in NSW and Victoria
by 6 per cent and 5 per cent
respectively.

Queensland, Victoria and South
Australia had a lower proportion
of residents owning investment
property. In both Queensland and
Victoria, approximately 17 per cent
of respondents had invested in
residential property to rent out to
others or to be used as a holiday
home. South Australia was a little
further down, with 15 per cent of
residents owning an investment
property.

Twenty-eight per cent of respondents in Western Australia owned an investment property
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Australians in lower income groups are also investing in property
Investing in property has many
costs – stamp duty, council rates,
upkeep and insurance – and those
who earn more are generally
better able to afford these ongoing
expenditures. There are also some
financial benefits associated with
investing in property that provide
an incentive to those with higher
incomes to invest.
As a result, it is expected that
investment property ownership
correlates to income, and overall
Figure 22:

investment property ownership
is directly related to the level of
income.
From the survey, the highest
household income group also had
the highest level of investment
property ownership; 48 per cent of
those with more than A$150,000
in household income stated that
they own an investment property.
There was a drop to 32 per cent
in investment property ownership
for those in the A$100,000 to

A$149,999 income group.
Despite the proportion of
investment ownership being
smaller with lower income levels,
it should be noted that investment
in property is still occurring even in
the lowest income group. Seven
per cent of Australians earning less
than A$25,000 have invested in
property, and the proportion jumps
to 18 per cent when Australians
are earning between A$50,000 to
A$74,999.

While the incidence of investing in property increases with income, seven per cent of Australians
earning less than A$25,000 have still purchased property for investment purposes

50%

Percentage of respondents
owning investment property
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and $74,999
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and $99,999

Between $100,000
and $149,999

$150,000 and over
Source: Datamonitor

A significant proportion own more than one investment property
Bricks and mortar are an attractive
investment alternative for many
small-scale, less ‘sophisticated’
investors. This demographic
has preferred placing funds into
something tangible, where they
have seen strong returns in the past
and also are aware of tax gains.
Figure 23:

These small-scale investors do
not have a significant amount of
money to invest, which is indicated
by the majority of investment
property owners having just one
property. Seventy-six per cent of
respondents who own investment
property have just one, with a

further 15 per cent owning two
properties. Subsequently there is a
significant drop, whereby only nine
per cent of respondents own more
than two properties for investment
purposes.

Seventy-six per cent of respondents who have investment property own one, and just five per cent own four or more properties

Percentage of investment property
owners by number of properties

80%
70%
60%
50%
40%
30%
20%
10%
0%
1

2

The Genworth Financial Mortgage Trends Report produced in conjunction with Datamonitor

3

4 or more
Source: Datamonitor

Publication date: 09/2006

34

I n v e s t m e n t p ro pe rt y p u rc h a s e i s h i g h o n t h e l i s t
of priorities
Typically, those individuals who own an investment property already own their own home. As a result, these
individuals tend to be older than those buying their first home.

Australians are getting younger when they purchase their first
investment property
As this report has already shown,
the majority of individuals who own
an investment property already
own their home. The average
age of an Australian purchasing
their first home in 2005 was 28.5
years, while the average age of an
individual buying an investment
property in 2005 was 35.2 years.
As with first home purchases,
the average age of those buying
their first investment property is
falling. In 2002, the average age for
investing in property for the first
time was 38.3, while in 2003 it was

Average age of first time investment property owners by year of purchase

Figure 24:

37.2 and in 2004 it was 36.5. The
average age has continued to fall,
reflecting increased affordability
and the slowdown in property
prices.
This young age compares
favourably to the UK market.
According to the Halifax Bank of
Scotland (HBOS), the average age
of a First Home Buyer in the UK
was 33 in January 2006, while
in 2004 the average age was
34. This indicates that at 33, UK
residents are starting to buy their
first home while their Australian

counterparts are already four
years into a mortgage and thinking
about buying their first investment
property.
This indicates the importance
that Australians place in property
ownership and investment in
residential property.

There has been a slight fall in the average age of Australians buying their first property for investment purposes
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B o r r o w e r s w i ll l e v e r a g e t h e i r p o s i t i o n s t o a c c e s s t h e i n v e s t m e n t
m a r k e t r at h e r t h a n s av e a s i g n i f i c a n t d e p o s i t
There are considerable financial
benefits derived from tax
incentives when investing in
property. The interest paid on
mortgage repayments is tax
deductible, and this allows
investors to borrow a larger
proportion of the property price.
When asked how large the
deposit was when they purchased
Figure 25:

their first investment property,
19 per cent of respondents
revealed that they supplied no
deposit. Twenty-three per cent of
respondents supplied a deposit
of less than 10 per cent of the
purchase price, while 28 per cent
contributed a deposit of between
10 per cent and 19 per cent of the
property price. Overall, 70 per cent

of respondents purchased their
first investment property with a
deposit smaller than 20 per cent of
the property price, up from 64 per
cent in 2005.

Seventy per cent of investment property owners purchased their first investment property
with a deposit of less than 20 per cent of the purchase price
When you purchased your first investment property how large was your deposit relative to property price?
19%

23%

11%

3%
4%

28%
12%

Less than 10%

10%-19%

20%-29%

30%-39%

40%-49%

More than 50%

No Deposit
Source: Datamonitor
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chapter 6

THE AUSTRALIAN MORTGAGE MAR K ET
The mortgage market continues to be a key dynamic of the Australian economy. Over recent
years, the mortgage market has been supported by favourable economic conditions such as
low interest rates, low unemployment and strong GDP growth. Consequently, the mortgage
market has grown significantly, encouraging many different lenders to enter the market. This
has resulted in intense competition, reflected in the variety of mortgage products, features,
interest rates and repayment options available.

This chapter discusses issues relating to Australians’ most recent mortgage loan and existing
mortgage debt.
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M o r t g a g e s a r e c l e a r l y a n i m p o r ta n t d y n a m i c i n t h e
Au s t r a l i a n p ro pe rt y m a r k e t
S i x t y- e i g h t p e r c e n t o f p r o p e r t y o w n e r s c u r r e n t ly
h av e a m o r t g a g e o u t s ta n d i n g
Mortgages play a crucial role in the
Australian property market, with 68
per cent of respondents owning a
property stating that they currently
have a mortgage outstanding.
Figure 26:

Therefore, more than two thirds
of property owners currently owe
money on a property they reside in,
rent out or use as a holiday home.
Just under a third revealed that

they have paid off their mortgage
or never needed a mortgage to
purchase property.

More than two thirds of respondents who own property have an outstanding mortgage
Do you currently have a mortgage outstanding on any property?
Yes

32%

No

68%
Source: Datamonitor

Note: Based on current property owners only

T h e m e d i a n m o n t h ly r e p ay m e n t o f i n d i v i d u a l s w i t h
a n o u t s ta n d i n g m o r t g a g e i s b e t w e e n A $ 1 , 0 0 1 a n d A $ 1 , 5 0 0
Owning property is an expensive
ordeal, with almost 40 per cent
of individuals with an outstanding
mortgage paying in excess
of A$1,500 every month in
repayments.
The majority of mortgage holders
– 52 per cent – pay between
A$501 and A$1,500 every month
in repayments, with 27 per cent
paying between A$1,001 and
A$1,500 in mortgage repayments
Figure 27:

and 25 per cent paying between
A$501 and A$1,000 every month.
The median amount is between
A$1,001 and A$1,500 monthly.
Mortgage repayments account
for a significant proportion of
average monthly earnings in
Australia. According to the
Australian Bureau of Statistics, the
gross average monthly income
was A$3,191 in 2005. The median
monthly repayment for mortgage

holders takes up almost half of
this average income before tax,
with the proportion increasing to
almost 60 per cent of net average
income – net monthly income
would be A$2,500 based upon the
gross average monthly income of
A$3,191. Mortgage repayments
are therefore most likely to take
the largest proportion of income
for property owners.

More than half of mortgage holders pay a monthly mortgage repayment of between A$501 to A$1,500
with the median repayment sitting between A$1,001 and A$1,500

Percentage of respondents

What are your total monthly mortgage repayments on all properties you own?
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Th e r e i s a w i d e c h o i c e o f m o r t g a g e p r o v i d e r s f o r
t h e p r o s p e c t i v e b u y e r t o m at c h m o s t r e q u i r e m e n t s
Banks are winning the distribution race, with almost
80 per cent market share
Banks have several advantages in
the Australian mortgage market,
including:
•

Established and extensive
branch networks – these
serve as valuable customer
acquisition points. In recent
years, many banks have
supplemented acquisition
via their branch networks by
utilising mortgage brokers.

•

Large existing customer bases
– many Australians have
long-term relationships with
particular banks, and go to their
bank as the first port of call
when looking for a mortgage
or other financial services
products.

Figure 28:

•

Deposit facilities – being able
to offer deposit facilities, banks
are able to service all financial
needs by offering savings
accounts, transaction accounts
and other deposit products
as well as lending and other
financial services products. By
offering deposit facilities, banks
can also offer loan features that
combine a mortgage with a
deposit account, most notably
offset accounts.

These advantages have allowed
banks to still account for almost 80
per cent of the mortgage market.
Indeed, 68 per cent of respondents
revealed that their last mortgage
was provided through a bank.
Following banks were nonbank mortgage originators, which

include Wizard Home Loans,
Aussie Home Loans and RAMS.
These players have contributed
to competition in the Australian
market and have forced traditional
bank players to be more innovative
in their product and pricing
strategies. These companies have
not traditionally had extensive
branch networks, but have instead
used mortgage brokers and mobile
lending forces. Fifteen per cent
of respondents revealed that their
last mortgage was taken out with a
non-bank mortgage originator.
Mutuals such as credit unions
and building societies continue
to rely on their ‘member first’
ethos, but only 14 per cent of
respondents indicated that they
sourced their last mortgage loan
from either type of lender.

More than two thirds of mortgage holders acquired their last mortgage from banks
Which of the following provided your last mortgage loan?
3%
14%

15%
68%
A credit union or building society

A bank

A non-bank mortgage originator

Other

Note: Property owners who have never held a mortgage are excluded
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T h e c h o i c e o f p r o v i d e r va r i e s b y s tat e , w i t h V i c t o r i a n s m o r e
‘ b a n k - f r i e n d ly ’
Banks are the dominating source
for a mortgage in Australia, but the
pattern is by no means a uniform
one across all states. There is
variation in share of responses,
and while banks were the most
common mortgage source in all
states, there was a variation in
share of 14 per cent between
the highest and lowest shares
in Western Australia and South
Australia.
Western Australians are
the most likely to source their
mortgage from a bank, with 70 per
cent of respondents stating that
they obtained their last mortgage
loan from this source. Western
Australia is followed closely in
this response by 69 per cent of
Figure 29:

Victorian respondents. At the other
end of the spectrum, 56 per cent
of South Australian respondents
acquired their last mortgage from
a bank.
There was also some variation
between state preference of credit
unions and building societies.
Seventeen per cent of South
Australians used a mutual for their
last mortgage, followed by 16 per
cent of New South Wales and
Queensland respondents. Just 10
per cent of Victorian respondents
used a mutual for their last
mortgage.
Overall almost 40 per cent of
South Australians sourced their last
mortgage from either a mortgage
broker or a mutual. On the other

hand, just over 20 per cent of
Victorians used these sources for
their most recent mortgage loan.
One of the explanations for
the difference could lie with
the usage of mortgage brokers.
South Australians were the most
likely to use a mortgage broker,
which could account for the lower
tendency to use a bank lender
and the greater prevalence of
non-banks and mutuals in South
Australia. Victorians were the
least likely to use a broker. The
mortgage broker aspect is further
explored later in this report.

Banks provided the most recent mortgage loans to 70 per cent of Western Australians compared to 56 per cent of South Australians
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Results for Northern Territory and Tasmania were not statistically significant
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T h e r e a s o n s f o r c h o o s i n g p r o v i d e r s v a r y g r e a t ly b y b o r r o w e r
requirement
Australian borrowers are influenced
by different factors when choosing
a mortgage provider, which include
interest rate considerations,
product features and charges. In
some cases it is the lender itself
that attracts the borrower.
The most popular attraction for
borrowers was product-based, with
18 per cent of mortgage holders
taking out their last mortgage with
a lender that offered flexibility
in the product. In general, loan
flexibility allows the borrower to
overpay, redraw or have an offset
account.
Borrowers may hold their every
day transaction account, insurance,
superannuation, car, personal loan
Figure 30:

or other services with a bank or
building society, which gives these
providers a distinct advantage
over other non-bank mortgage
originators. This relationship proves
to be an influencing factor for
borrowers choosing their lender;
17 per cent of respondents stated
that they chose their last lender
because of an existing relationship.
The price of the mortgage was
also of importance to borrowers,
and respondents were attracted
to lenders offering lower ongoing
rates, fees and charges. Fifteen per
cent of respondents were attracted
to their last lender because of
these factors.
Other factors that were of lesser

importance to borrowers were
branch accessibility, higher loan
to value ratio (LVR) options and
low introductory rates. With the
increased use of internet banking,
branch accessibility will become of
less importance in the future.
As discussed earlier in the
report, almost 70 per cent of
First Home Buyers had a deposit
of less than 20 per cent of the
property price, implying that these
individuals would be influenced in
their lender decision by the ability
to acquire a loan with a higher LVR.

Loan flexibility and having existing products with the lender are the key factors attracting mortgagees to the lender
What attracted you to the lender that provided you with your most recent mortgage loan?
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Percentage of respondents
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Low ongoing
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Product
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Low fees
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Note: Property owners who have never held a mortgage were excluded
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Ex i s t i n g r e l a t i o n s h i p s h a v e e n c o u r a g e d c o n s u m e r s t o c h o o s e
banks when looking for mortgage loans, while price and product
f e at u r e s h av e b e e n m e t b y n o n - b a n k m o r t g a g e p r o v i d e r s
Banks, credit unions and building
societies have a distinct advantage
over non-bank mortgage originators
in the form of the branch network.
This advantage allows these
providers to develop a relationship
with the borrower and to more
easily cross-sell products.
As a result, 21 per cent of
respondents who used a bank
for their last loan did so because
they had an existing relationship.
This pre-existing relationship was
less significant for other players,
dropping to 16 per cent for mutuals
and just four per cent for non-bank
mortgage providers.

Figure 31:

However, non-bank mortgage
providers were far more successful
in providing mortgage flexibility,
with 25 per cent of respondents
who used a non-bank player
choosing to do so because of this
flexibility. Eighteen per cent of
respondents chose their bank or
mutual because of loan flexibility.
Also of note, non-bank mortgage
originators, credit unions and
building societies were chosen
because their mortgage products
came with low fees and charges.
Twenty per cent of non-bank
players and 18 per cent of mutuals
were chosen by mortgage holders

because their products had
low fees and charges attached,
compared to just 13 per cent for
bank customers.

Generally speaking, loan flexibility was mostly acquired through non-bank players, while relationships were a major asset for banks and mutuals
What attracted you to the lender that provided you with your most recent mortgage loan?
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Men believe they are the primary decision-makers
in selecting a provider for their first home loan
Clearly there are different reasons
behind the decisions made in
choosing a mortgage provider, and
it is interesting to assess who is
most likely to make that decision.
Respondents were asked “When
you obtained your first home loan,
who was the primary decisionmaker in selecting your loan
provider?”
Figure 32:

Almost half of male respondents
– 45 per cent – stated that they
were the primary decision-maker,
while just two per cent stated that
it was their partner. Forty-seven
per cent stated that it was a joint
decision.
In contrast, 25 per cent of
female respondents believed they
were the primary decision-maker,

versus nine per cent who believe
it was their partner. A much larger
proportion of females stated that it
was a joint decision at 62 per cent.
The remaining five per cent of
both female and male respondents
stated that ‘others’ had chosen the
loan provider. These others were
predominantly mortgage brokers or
family members.

Nearly half of male respondents believe they were the primary decision-makers in choosing their loan provider when purchasing their first homes

Percentage of respondents

When you first got your home loan, who was the primary decision-maker in selecting your loan provider?
70%
Male

60%

Female

50%
40%
30%
20%
10%
0%
You

Your partner

It was a joint decision

Note: Non-property owners were excluded

Other
Source: Datamonitor

M o rtg ag e b ro k e r s p rov i d e b o r row e r s w i t h e a s i e r
access to choice of provider
Thirty per cent of property owners used a mortgage
broker the last time they took out a mortgage
Mortgage brokers have become
an increasingly important aspect
of the mortgage market in
Australia. Brokers form an integral
distribution channel for many
non-bank providers and mutuals
because these types of lenders
lack the extensive branch network
of major banks. Brokers are also
convenient for consumers, as they
offer a wide variety of product
and pricing options from many
different lenders.
Industry estimates suggest that
approximately 35 per cent of new
loans are broker written, although
this will be significantly higher for
providers who use brokers as their
primary distribution channel.

Over the last twelve months,
some of the major banks using
brokers have dropped their
trail commission to improve
overall margins. Some market
commentators suggested that this
might lead to lenders withdrawing
their products from broker
distribution channels or deterring
brokers from recommending these
lenders’ products. However, as
brokers continue to offer products
for the major banks, it does not
appear to have had a significant
effect.
The importance of mortgage
brokers to many consumers is
confirmed by the fact that 29 per
cent of respondents used the
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services of a broker when they
took out their last loan. This result
is similar to 2005, when 30 per
cent of respondents stated that
they had used a mortgage broker
for their last mortgage loan.
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Figure 33:

Twenty-nine per cent of mortgage holders used a broker when they took out their last mortgage
When you took out your last mortgage loan did you use the services of a mortgage broker?
1%
Yes
29%

No
Don't know

70%
Source: Datamonitor

Note: Property owners who have never held a mortgage were excluded

T h i r t y- t h r e e p e r c e n t o f S o u t h A u s t r a l i a n s a n d Q u e e n s l a n d e r s
used a mortgage broker the last time they took out a mortgage
There is some variation across the
states on the usage of mortgage
brokers. Thirty-three per cent of
South Australian and Queensland
respondents used a broker for the
last mortgage they took out to
purchase property, while Western
Australian respondents were close
behind with 32 per cent. Twentyeight per cent of respondents in
New South Wales used a broker
for their last mortgage, while
Figure 34:

Victorian respondents were the
least likely to have used a broker
with 27 per cent of responses.
In 2005 the results were very
similar, with 35 per cent of South
Australian respondents stating that
they had used a mortgage broker
for their last loan and 27 per cent
of Victorians stating the same. The
other states sat between the two
results.

These results are supported
by industry opinion that South
Australia is the most ‘brokerfriendly’ state in Australia, while
Victoria is the least ‘brokerfriendly’.

Thirty-three per cent of Queenslanders and South Australians used a mortgage broker when they took out their last mortgage
When you took out your last mortgage loan did you use the services of a mortgage broker?

100%
90%

Percentage of respondents

80%
70%
60%
50%
40%
30%
20%
10%
0%
NSW/ACT
Yes

No

VIC

QLD

Don’t know
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The possibility of getting a better deal is the primary reason for
using a mortgage broker
Australians have a variety of
reasons for using mortgage
brokers, including finding the
best priced product, the timesaving advantages of not having
to visit different providers, the
wider choice of products available
and the benefit of unbiased
recommendations.
The possibility of getting a better
deal is the dominating reason for
borrowers to use a broker, with 21
per cent of respondents who used
a mortgage broker indicating that
this was the motivation to do so.
The time-saving advantage of
using a broker attracted 16 per
cent of Australians who used the
Figure 35:

broker services the last time they
took out a mortgage. Brokers offer
thousands of different products
from many lenders – rather than
consumers contacting all these
different mortgage providers, it can
make sense to visit just one person
who represents the major lenders.
The fact that brokers were willing
to see clients outside normal hours
was another time saving advantage
over other mortgage providers
such as banks. Thirteen per cent of
respondents who used a broker for
their last loan indicated this was an
advantage.
Two other important advantages
of mortgage brokers are the wide

choice of products they offer and
the fact that representing many
different lenders gives brokers an
increased level of independence.
Fourteen per cent of Australians
used brokers for these reasons.

The possibility of obtaining a better deal on a mortgage is the primary reason why Australians use mortgage brokers
Which of the following factors motivated you to use the services of a mortgage broker?

25%

Percentage of respondents

20%

15%

10%

5%

0%
1

2

3

4

5

6

7

8

1 I thought using a broker would get me a better deal
2 I thought using a broker would save me time
3 I wanted a wider choice of products than offered by a single lender
4 I wanted independent advice
5 The broker was willing to see me at a time when banks are usually closed such as in the evening or at the weekend
6 I find the range of mortgage products on offer in the market confusing and wanted guidance from a mortgage broker
7 I thought that some lenders would not give me a mortgage. I wanted to find a lender that would accept my application
8 Other (please specify)
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M o r t g a g e b r o k e r s a r e c l e a r ly d o i n g t h e i r j o b , w i t h 7 4 p e r c e n t
of respondents who used a mortgage broker for their last loan
i n d i c a t i n g t h a t t h e y w i ll u s e a b r o k e r i n t h e f u t u r e
In 2005, all respondents who
owned property in some form
were asked to state whether they
would use a mortgage broker
for their next loan. Responses
revealed that 41 per cent expected
to use a broker, despite only 30 per
cent using one for their previous
loan.
In 2006, respondents who had
used a mortgage broker for their
last loan were asked if they would
use one again for their next one.
Almost three-quarters of those
who used mortgage brokers when
taking out their last loan would
again seek the services of a broker
Figure 36:

should they take out another loan.
Mortgage brokers are clearly
succeeding in increasing their
chances of repeat business,
with 74 per cent of respondents
preferring to source their next loan
from a broker. Just nine per cent of
those who used a broker revealed
that they would not return to a
mortgage broker. The remaining
respondents were undecided.
This high proportion of
Australians willing to source
further mortgages through
mortgage brokers indicates that
this distribution channel is likely to
continue to increase its importance

in the mortgage market. Lenders
who pull away from the channel
therefore do so at the risk of losing
business.

Mortgage brokers are making a positive impact on the market with 74 per cent of Australians who previously
used a broker willing to use this service again if they take out another loan
If you take out another mortgage in the future will you use a mortgage broker?

17%

9%

74%
Yes

No

Don't know

Note: Only those who used a mortgage broker for their previous loan are included
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chapter 7

THE FUTURE OF MORTGAGE
REPA Y MENTS
In the last chapter it was established that almost 70 per cent of Australians have a mortgage
outstanding and that the average repayment is between A$1,000 and A$1,500 per month.
With this in mind it is important to examine the future outlook for mortgage repayments,
taking into consideration rising interest rates, petrol prices and other circumstances.
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Th e o u t l o o k i s p o s i t i v e a n d t h e n u mb e r o f t h o s e
u n a b l e t o m e e t r e pa y m e n t s w i l l n o t i n c r e a s e
s i g n i f i c a n t l y g o i n g f o r wa r d
E i g h t y- f o u r p e r c e n t o f m o r t g a g e h o l d e r s w e r e e i t h e r e a s i ly a b l e
t o m e e t e v e r y m o n t h ly r e p ay m e n t l a s t y e a r o r m a d e o v e r p ay m e n t s
When the Reserve Bank of
Australia changes its cash rate, it
directly affects those Australians
with variable interest rate
mortgages. In May 2006, the cash
rate was increased by 25 basis
points to 5.75 per cent and lenders
reflected this increase in their
variable rate products with the
effect of increased repayments.
According to the Reserve Bank of
Australia, banks passed the full 25
basis point rise on to consumers
with the standard variable rate
increasing from 7.30 per cent to
7.55 per cent. Building societies,
on the other hand, absorbed 5
basis points and only increased
their standard variable rates by 20
basis points from 7.25 per cent to
7.45 per cent. The Reserve Bank
then made a further increase by
25 basis points at the beginning of

Figure 37:

August 2006, which lenders are
expected to reflect in their variable
mortgage rates.
Despite the rise in variable
interest rates, Australians have
continued to meet their mortgage
repayments. Eighty-four per cent
of those respondents who are
mortgage holders easily met
their monthly repayments over
the last twelve months or made
overpayments.
Fifty-seven per cent of mortgage
holders revealed that they easily
met their monthly repayments over
the last year, and a further 27 per
cent of mortgage holders made
overpayments to their mortgage
during the period.
A further 15 per cent found it
difficult to meet repayments in
some months and one per cent
struggled to make repayments

during every month over the
last year. In 2005, 22 per cent of
respondents found it difficult to
meet mortgage repayments during
some months, which could indicate
an improvement in affordability
in 2006. However in 2005, 60
per cent of respondents made an
overpayment to their mortgage,
significantly higher than in 2006.
It is likely that with the cash rate
rising, more individuals fall into the
‘easily able to meet repayments’
category and drop out of the
‘overpayment’ category.

Eighty-four per cent of mortgage holders easily met their monthly repayment or made overpayments over the last twelve months
During the last 12 months did you do any of the following? Tick all that apply.
1%
15%

27%

57%
Made an overpayment to mortgage
Easily met mortgage repayments every month
Found it difficult to meet mortgage repayments some months
Found it difficult to meet mortgage repayments every month
Note: Based on individuals with a mortgage currently outstanding.
Overpayments are made when the borrower makes payments in addition to their regular monthly/fortnightly payments
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E i g h t y- f i v e p e r c e n t o f r e s p o n d e n t s e x p e c t t h a t t h e y w i ll e a s i ly b e
a b l e t o m e e t t h e i r m o r t g a g e r e p ay m e n t s d u r i n g a t l e a s t s o m e o f
the next 12 months
There is some expectation that
the Reserve Bank of Australia will
seek to increase the cash rate
again before the end of 2006, with
media speculation that this will
lead to problems for mortgagees.
However, this expectation does
not seem to have dampened the
outlook of those making mortgage
repayments. Eighty-five per cent
of mortgage holders anticipate that
they will be able to easily meet
some or all of their repayments
over the next year.

Figure 38:

More than two thirds of
mortgage holders expect that
they will easily be able to
meet their monthly mortgage
repayments over the next year.
This is a decrease on those either
easily able to make repayments
or making overpayments over the
last twelve months, but combined
with the 16 per cent of individuals
easily able to meet their mortgage
repayments during some months,
there should be no major rise in

mortgage defaults anticipated over
the next 12 months.
The number of consumers
experiencing difficulty meeting
all their mortgage repayments
should remain flat, with just one
per cent of respondents stating
that this will be the case. So while
economic factors are anticipated
to affect some repayments, the
overall outlook is positive.

Almost 70 per cent of mortgage holders are expected to easily meet their monthly mortgage repayments every month
During the next 12 months which of the following will apply to you?

1%
14%
16%

69%
Easily able to meet mortgage repayments every month

Difficulty meeting mortgage repayments some months

Easily able to meet mortgage repayments some months

Difficulty meeting mortgage repayments every month

Note: Based on individuals with a mortgage currently outstanding.
Overpayments are made when the borrower makes payments in addition to their regular monthly/fortnightly payments
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D e s p i t e m e d i a s p e c u l a t i o n , i n t e r e s t r a t e s a n d f u e l p r i c e s w i ll n o t
b e t h e m o s t s i g n i f i c a n t p r o b l e m s f o r t h o s e h av i n g t r o u b l e m e e t i n g
m o r t g a g e r e p ay m e n t s
Having established that 15 per cent
of respondents were anticipating
trouble in meeting mortgage
repayments during some or all
months over the next year, it is
important to establish exactly
why this is likely to be the case.
Much has been made by the
media of the problems that people
will face in meeting repayments,
given interest rate rises and the
increasing cost of fuel. However,
when asked why they would have
trouble meeting repayments, these
two factors were not the most
popular responses.
In fact, a change in personal
circumstances is likely to be the
primary reason for struggling to
meet repayments. Forty per cent
of struggling mortgage holders
Figure 39:

revealed that changes in their
personal circumstances were
likely to impact their ability to meet
repayments. Changes in personal
circumstances include factors
such as divorce, moving home and
changing jobs, which can involve
a decrease in income or liquid
assets.
The impact of rising fuel prices
and interest rate hikes were less
likely to be the reason behind
difficulties in meeting mortgage
repayments. Twenty-four per
cent of respondents suggested
that rising petrol prices would
make it difficult to meet mortgage
repayments, and 26 per cent
suggested repayment difficulties
would result from interest rate
rises. While noteworthy, these

responses are not as significant as
one might expect given the level of
media coverage attributed to these
factors.
One in ten respondents cited
‘other’ reasons for not being able
to meet repayments, with the
most common categories being
related to self-employment, the
cost of raising a family and the
general increase in the cost of
living in Australia. The increased
cost of living in Australia is
confirmed by the Reserve Bank’s
inflation rate of three per cent which sits at the top of the Bank’s
target band.

Changes in personal circumstances are likely to be the primary reason for difficulties in meeting mortgage repayments
Why will you find it difficult to meet your mortgage repayments in some/ all months?
10%

40%

24%

26%

Impact of oil prices going up

Change in personal circumstances

Interest rate rises

Other

Note: Based on individuals who are expecting to have difficulty making repayments in the next twelve months
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chapter 8

BARRIERS TO HOME OWNERSHIP
High property prices and personal circumstances are major considerations for any prospective
property purchaser, and there are a significant number of individuals who are unable or
unwilling to buy property. This report has focused on those who own either their own home
or an investment property of some kind; however, this chapter moves on to discuss those
who do not own property in any form.
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Th e n o n - p r o p e r t y o w n i n g m i n o r i t y i s h av i n g
t r o u b l e g e t t i n g i n t o t h e m a r k e t, b u t i t i s n o t
through lack of desire
This chapter focuses on the 31 per cent of Australians who do not currently own property. It discusses their
reasons for not entering the property market, and whether they plan to enter in the future.
Figure 40:

More than two-thirds of respondents own property, with the remainder facing significant hurdles to entering the property market
Do you currently own either a property that you occupy yourself or a property that is rented out to others or used as a holiday home?
31%

69%
Yes

No

Source: Datamonitor

T w e n t y- f i v e p e r c e n t o f n o n - p r o p e r t y o w n e r s h a v e n o t p u r c h a s e d
p r o p e r t y b e c a u s e t h e y a r e u n a b l e t o s av e a d e p o s i t
In 2005, 38 per cent of
respondents to the Genworth
Financial Mortgage Trends Report
survey did not own property.
These individuals were split into
several groups, dependent on their
reasons for being outside of the
market.
In 2006, this situation remains
constant with similar factors
cited as the primary reasons for
not owning property.
These can be divided into five
groups, which are dependent on
core issues; i.e. those who want
to buy property but are unable,
those currently looking to buy,
those who are content with rental
accommodation, those who are
sceptical about the property market
and those who are uninformed
about property purchase.

Group 1: In 2005, these individuals
were referred to as ‘property
owner wannabes’. These are nonproperty owners who would like to
purchase property but are unable
to save a deposit and/or cannot
afford the mortgage repayments.
This group represents the largest
proportion, although this was
higher in 2005 with 66 per cent of
responses.
• Twenty-five per cent of
respondents who have not
purchased have not done so
because they are unable to
save a deposit. This confirms
earlier findings indicating that
Australians struggle to save a
deposit due to house prices
constantly increasing and rent
costs eating into savings.
• A further 18 per cent of
respondents are unable to
afford mortgage repayments.
This problem is exacerbated by
inability to save a large deposit
– the higher the LVR, the larger
the monthly repayments.
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Group 2: the next largest group
is the ‘contented renters’ – these
individuals are happy to stay in
their current rental accommodation
with parents or friends. This group
has also decreased from 2005
when it accounted for 34 per cent
of responses.
• Seventeen per cent of
respondents have not
purchased property because
they are content to stay in their
current rental accommodation.
These non-property owners
prefer to remain independent
from family or live in an
alternative location, however
they do not want the
responsibility of owning a
home.
• Five per cent of respondents
are happy to continue living
with parents, which has the
benefits of higher disposable
income and close parental
support.
• One per cent of individuals are
happy to continue living with
friends.
Publication date: 09/2006
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Group 3: the next group is
comprised of the ‘searchers’
– individuals currently looking for
property to purchase.
• Sixteen per cent of
respondents are currently
looking for a property to
purchase.

Figure 41:

Group 4: the next group consists
of the ‘property market sceptics’
– those who believe the property
market is weakening, and those
who have no intention of ever
purchasing property. This group
remains as large as it did in 2005,
with 6 per cent of total responses.
• Six per cent of respondents
have not purchased property
because they believe that the
property market is weakening.
It is hard to argue with these
individuals, when at a national
level property prices have
definitely slowed from a few
years ago and there are other
investment vehicles available
that are performing well.
• Four per cent of individuals had
no intentions of ever buying
property.

Group 5: the final group is made
up of those ‘in need of information’
and have not purchased property
because they do not understand
the property market. This group
has decreased in size from 2005,
when it accounted for four per cent
of responses.
• Two per cent of individuals
have not purchased property
because they do not
understand the property
purchase process. This
small percentage indicates
that overall the market is
functioning well, with easy
access to information for all
potential and existing property
owners.

The inability of non-property owners to save a deposit is the most significant hindrance to getting into the property market
Which of the following best describes your circumstances?

30%

Percentage of respondents

25%

20%

15%

10%

5%

0%
1

2

3
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5

6

7

8

9

10

1 I have not purchased a property because I am unable to save a deposit
2 I have not purchased a property because I am unable to afford mortgage repayments
3 I have not purchased a property because I am happy living in rented accommodation
4 I am currently looking for a property to purchase
5 I have not purchased a property because I am too young
6 I am able to purchase a property but have not done so because I believe the property market is weakening
7 I have not purchased a property because I am happy living with parents
8 I have no intention of ever buying a property
9 I am able to purchase a property but I have not done so because I do not understand the property purchase process
10 I have not purchased a property because I am happy living with friends
Note: Only those who do not own property are included
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Al m o s t h a lf o f a ll n o n - p r o p e r t y o w n e r s w o u l d i d e a lly l i k e t o
p u r c h a s e p r o p e r t y i n t h e n e x t 1 2 m o n t h s , a lt h o u g h o n ly 1 7 p e r
cent expect to do so
Having established that 31 per
cent of respondents do not
own property and that the most
common reasons behind this
are related to affordability, it is
important to ascertain when these
individuals expect to enter the
market – if ever.
When asked when they expect
to be able to afford to purchase
property, just 17 per cent stated
that they expect to do so within
the next 12 months. A further 27
per cent of non-property owning
respondents expect that they will
be able to purchase a property in
Figure 42:

the next three years. Significantly,
eight per cent of respondents
expect never to be able to
purchase property.
These individuals were then
asked to set aside financial
considerations and state when
they would ideally like to purchase
property. The contrast was marked,
with 49 per cent of respondents
stating that they would ideally like
to enter the property market in the
next 12 months. A further 20 per
cent would ideally like to purchase
property in the next three years.
It is fair to say that in general,

a much higher proportion of
individuals would ideally like to
enter the property before it is
likely to become a financially viable
option.

Almost half of non-owning property individuals would ideally like to purchase property in the next twelve months,
while just 17 per cent are able to purchase property in this time frame

Percentage of respondents

60%
Ideally like to purchase

50%

Able to purchase

40%
30%
20%
10%
0%

In the next 12
months

In the next three
years

In the next five
years

In the next ten
years

Note: Only those who do not own property are included

At some point in
the future

Never

Have not
considered
Source: Datamonitor

A u s t r a l i a n s a r e w i l l i n g t o c o n s i d e r n o n - s ta n d a r d
p r o d u c t s , p r o v i d e d t h e y a r e p r i c e d r e a s o n a b ly
It has been established that there is a mismatch between the desire to purchase property and the reality of
affordability for non-property owners. The following section looks at some of the products designed to help
prospective property owners into the market and the propensity of all respondents to use these products.
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F o r t h e r i g h t p r o d u c t, a h i g h LV R h o m e l o a n i s a c o n s i d e r a t i o n
Over recent years, the Australian
mortgage market has witnessed
an increase in the availability of
products that enable individuals
to borrow a greater percentage
of the property price. Historically
individuals have expected to
supply a 20 per cent deposit when
purchasing property, which can be
prohibitive when average property
prices are greater than A$300,000.
High LVR products have therefore
improved the chances of some
individuals in obtaining a mortgage,
Figure 43:

and it is important to ascertain the
propensity of individuals to take out
such products.
Respondents were asked
about the maximum LVR they
would be prepared to borrow
from a mortgage provider. The
responses revealed that 59 per
cent of respondents would only be
prepared to borrow a maximum of
80 per cent of the property value,
meaning that they would have to
save a deposit of 20 per cent or
more.

The remaining respondents
– 41 per cent – indicated that they
would be prepared to borrow more
than 80 per cent of the property
price, and significantly 32 per cent
of respondents indicated that they
would be willing to borrow 90 per
cent or more of the property price.
Those in the ‘other’ category
were primarily respondents who
were unsure how much they would
borrow or were unwilling to borrow
at all.

Almost sixty per cent of respondents indicated that they would be willing to borrow 80 per cent or more of the property price
What is the maximum percentage of property value that you would be prepared to borrow?
Less than 80%
11%

0% 2%
39%

7%

80%
85%
90%
95%
100%

14%

>100%
7%

Other (Please Specify)
20%

Source: Datamonitor

Z e r o p e r c e n t LV R d e p o s i t p r o d u c t s h a v e p o t e n t i a l , p r o v i d e d t h e y
a r e o ff e r e d a t t h e r i g h t p r i c e
The responses to the previous
question seem to indicate that
individuals are not willing to
borrow at high LVRs, though
these individuals may not be
aware of the existence of low
LVR products. In order to test this
further, respondents were asked
whether they would take out a loan
Figure 44:

that did not require any deposit
at all but required higher monthly
repayments if they had a choice.
More than 60 per cent of
respondents indicated that they
would either use a product with
an LVR of 100 per cent, or would
at least consider the product
depending on any associated

costs. One in five respondents
revealed that they would use this
product to purchase property. The
results indicate that mortgage
providers might be able to increase
their potential market if 100 per
cent LVR products have reasonable
costs associated.

More than 60 per cent of respondents indicated that they would either use a product with a LVR of 100 per cent or would at least consider it
If you had a choice, would you take out a home loan that did not require you to put in any deposit whatsoever but required you to make higher monthly repayments?
20%

Yes
No
Depends on
costs associated

42%
38%
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T h e p r o p e n s i t y t o b o r r o w 1 0 0 p e r c e n t i n c r e a s e s s i g n i f i c a n t ly w i t h
h o u s e h o l d i n c o m e a n d a l s o va r i e s b y g e n d e r
The likelihood that respondents
would utilise a 100 per cent
LVR product increased markedly
with income, up to those with
household income of A$100,000.
Those respondents in the lower
income groups were less likely to
use these loans to buy property,
which most likely reflects the fact
that they would be required to
make higher monthly payments.
Just 12 per cent of individuals
with household income of less

Percentage of respondents who said ‘Yes’

Figure 45:

than A$25,000 were likely to say
‘yes’ to such a product without
consideration of costs, increasing
to 14 per cent of those with
household income of A$25,000A$49,999 and 22 per cent of
those with household income of
A$50,000-A$74,999.
Above household income of
A$100,000 the propensity to
use such a product increased
significantly to 28 per cent both
for those in the A$100,000-

A$149,999 and in the A$150,000+
brackets. These individuals could
well still experience trouble in
saving a deposit, but would be in
a better position to meet monthly
repayments.

Those individuals earning more than A$150,000 are the most likely to use a zero per cent deposit product when purchasing property
If you had a choice, would you take out a home loan that did not require you to put in any deposit whatsoever but required you to make higher monthly repayments?

30%
25%
20%
15%
10%
5%
0%
<$25,000

$25,000 to $49,999

$50,000 to $74,999

$75,000 to $99,999

$100,000 to $149,999

$150,000+
Source: Datamonitor

As the propensity to borrow
100 per cent increases with
household income, so it changes
with gender. Twenty-four per cent
of male respondents stated that
they would be taking out a loan
Figure 46:

that did not require any deposit,
but required higher monthly
repayments. In contrast, just 15
per cent of female respondents
stated that they would take out
such a product.

Overall, most respondents would
still base their decision on the
costs associated with the product,
with 39 per cent of males and 46
per cent of females.

Females are more cautious about borrowing 100 per cent of the value of a property
If you had a choice, would you take out a home loan that did not require you to put in any deposit whatsoever but required you to make higher monthly repayments?

50%

Percentage of respondents

45%
40%

Female
Male

35%
30%
25%
20%
15%
10%
5%
0%

Yes

No

Depends on costs associated
Source: Datamonitor
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S h a r e d e q u i t y p r o d u c t s a l s o h a v e p o t e n t i a l , p a r t i c u l a r ly
for higher earning individuals
Another type of product that
is designed to make property
purchase a more affordable option
is the shared equity product. These
are not currently available in the
Australian market, but there are
several competitors seeking to
launch in the near future. Shared
equity products have also been
available overseas in markets such
as the UK.
In general, the shared equity
mortgage allows an individual to
borrow on preferential terms in
return for a share in the equity gain
in the underlying property over the
course of the loan. It is interesting
to ascertain the propensity of
individuals to use such products.
Overall, 30 per cent of respondents
stated that they would be willing
to use such a product, which
means that the majority – 70
per cent – would be unwilling to
use the product. However, this
does not tell the whole story and
it is interesting to break these
Figure 47:

responses down by income and
gender.
As with the 100 per cent
products, the propensity to
leverage a shared equity mortgage
increases with household income,
although after a certain point
the propensity recedes. Twentyfive per cent of individuals with
household income of less than
A$25,000 were likely to say ‘yes’
to such a product, increasing to 27
per cent of those with household
income of A$25,000-A$49,999
and 28 per cent of those with
household income of A$50,000A$74,999.
Those in the household income
bracket of A$75,000-A$99,999
were the most likely to take out
such a product, with 35 per cent
of respondents saying ‘yes’ to the
shared equity concept. However,
above household income of
A$100,000 the propensity to use
such a product decreased to 32 per
cent for those in the A$100,000-

A$149,999 bracket, and further
to 28 per cent for those in the
A$150,000+ bracket.
These results could indicate
the aspiring nature of those in the
middle household income bracket
of A$75,000-A$99,999. These
individuals want a more expensive
property than they can usually
be expected to afford, and will
leverage their positions to do so.
Indications are that some of
the shared equity products in
development are likely to be aimed
specifically at this ‘aspirational’
consumer who wants to upgrade
their home to something more
expensive. These results suggest
the product will have a higher
chance of success with these
individuals.
Once again females are more
cautious in their approach to such
products, with 24 per cent stating
that they would use a shared
equity mortgage, compared to 37
per cent of male respondents.

Those in the A$75,000-A$99,999 household income bracket are most likely to take out a shared equity mortgage
If there were a product available that would enable you to buy a property with no deposit and reduced monthly repayments, provided you shared
an increase in the value of the property with the lender, would you be inclined to use it?

40%

Percentage of respondents saying ‘Yes’

35%

30%

25%

20%

15%

10%

5%

0%
<$25,000

$25,000 to $49,999

$50,000 to $74,999

$75,000 to $99,999

$100,000 to $149,999

$150,000+
Source: Datamonitor
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APPENDI X
This chapter presents a series of data tables, and provides information on the report’s authors
and on survey methodology.
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D a ta ta b l e s
Table 1: Housing and personal credit aggregates, 2001-2005
A$bn

2001

2002

2003

2004

2005

CAGR

Housing credit aggregates

379.6

451.1

544.1

642.3

723.9

17.5%

Personal credit aggregates

75.6

86.6

96.6

107.5

119.2

12.0%

455.3

537.7

640.7

749.7

843.1

16.7%

CAGR

Total consumer credit aggregates
Source: Datamonitor, Reserve Bank of Australia

Table 2: Housing and personal lending commitments, 2001-2005
A$m
Personal lending commitments
Household lending commitments

2001

2002

2003

2004

2005

55,418

63,158

75,730

76,839

71,973

6.8%

127,438

157,952

200,888

193,363

211,661

13.5%

2001

2002

2003

2004

2005

CAGR

16.9

22.2

32.1

34.4

40.3

24%

19.1%

22.0%

25.8%

27.4%

27.9%

Source: Datamonitor, Australian Bureau of Statistics
Table 3: Refinancing lending commitments, 2001-2005

Lending commitments for refinancing, A$bn
Lending commitments for refinancing as a percentage
of total owner-occupied lending commitments
Source: Datamonitor, Australian Bureau of Statistics

Table 4: Owner-occupied and investment lending commitments, 2001-2005
A$bn

2001

2002

2003

2004

2005

CAGR

Owner-occupied lending

88.1

100.7

124.0

124.8

144.5

13.2%

Investment lending
Total lending commitments

39.3

57.2

76.9

68.6

67.2

14.3%

127.4

158.0

200.9

193.4

211.7

13.5%

Source: Datamonitor, Reserve Bank of Australia
Table 5: Lending commitments for investment properties as a percentage of total lending commitments
A$bn

2001

2002

2003

2004

2005

Australia

31%

36%

38%

35%

32%

4%

6%

7%

7%

9%

UK

Note: Data for the UK reflects gross advances which are equivalent to lending commitments
Source: Datamonitor, Australian Bureau of Statistics, Council of Mortgage Lenders

Table 6: House price index, 2001-2005
(Index, 1990=100)

2001

2002

2003

2004

2005

CAGR

Project homes

134.2

138.6

147.3

157.2

165.0

5.3%

Established homes

163.0

192.3

227.2

250.2

252.1

11.5%

CAGR

Source: Datamonitor, Australian Bureau of Statistics
Table 7:

Housing lending commitments split by banks and non-banks, 2001-2005

A$bn

2001

2002

2003

2004

2005

Banks

69.5

77.3

96.1

97.8

113.5

13.0%

Non-banks

18.9

23.5

28.3

27.6

30.9

13.1%

Total

88.4

100.7

124.4

125.4

144.3

13.0%

Source: Datamonitor, Australian Bureau of Statistics
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Table 8:

Market shares, June 2006

Bank

Total housing lending, A$ m

Market share

Commonwealth Bank of Australia

124,369

23%

National Australia Bank

103,600

19%

Westpac

97,797

18%

ANZ

90,288

16%

St George Bank

44,597

8%

ING Bank

22,427

4%

Suncorp-Metway

14,840

3%

Adelaide Bank

8,890

2%

Bendigo Bank

6,529

1%

Citigroup

6,333

1%

Other

29,279

5%

Total

548,949

100%

Note: Mortgage lending by banks only Source: Datamonitor, Australian Prudential and Regulation Authority

Table 9:

Property ownership, Australia

Question: Do you currently own either a property that you occupy yourself or a property that is rented out to others
or used as a holiday home?
Percentage of total
A home to live in

49%

An investment property or a holiday home

4%

Both a home to live in and an investment property

16%

Neither

31%
100%

Source: Datamonitor

Table 10: Property ownership by state
Question: Do you currently own either a property that you occupy yourself or a property that is rented out to
others or used as a holiday home?
%

WA

VIC

QLD

NSW/ACT

SA

Property ownership

74%

71%

68%

66%

65%

Investment property ownership

28%

17%

17%

22%

15%

Source: Datamonitor

Table 11: Property ownership by household income
Question: Do you currently own either a property that you occupy yourself or a property that is rented
out to others or used as a holiday home?
%

< $25,000 $25,000-$49,999 $50,000-$74,999 $75,000-$99,999

% of individuals who own property

$100,000-$149,999

$150,000 +

79%

75%

48%

62%

69%

78%

Year

2000

2001

2002

2003

2004

2005

Average age of First Home Buyer

31.2

31.2

32.9

28.7

29.9

28.5

Source: Datamonitor
Table 12: Average age of First Home Buyers by year of purchase

Note: Results are based on the questions “To the nearest year when did you purchase your first property to occupy yourself?”
and “To the nearest year how old were you when you purchased your first property to live in yourself?”
Source: Datamonitor
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Table 13: Primary decision-maker in property choice for First Home Buyers
Question: When you purchased your first home to live in yourself, who was the primary decision-maker in selecting the property?
You

Your partner

It was a joint decision

Other

Males

36%

2%

61%

1%

Females

21%

4%

74%

1%

Source: Datamonitor

Table 14: Source of deposit for first home purchase
Question: When you purchased your first property to live in yourself how did you generate a deposit? Tick all that apply
Percentage of total
Savings

63%

Gift or loan from parents or family member

14%

First Home Owner’s Grant

10%

Borrowed it from commercial source

6%

Other

7%

Source: Datamonitor

Table 15: Residence immediately prior to purchase of first home
Question: Immediately prior to purchasing your first property to live in yourself where were you living?
Percentage of total
In rented accommodation

68%

With Parents

23%

Other

9%

Source: Datamonitor

Table 16: Size of deposit when making first home purchase
Question: When you purchased your first property to live in yourself, how large was your deposit? A deposit is a lump sum provided
as security on a property
Percentage of total
No Deposit

6%

Less than 10%

25%

10%-19%

38%

20%-29%

15%

30%-39%

6%

40%-49%

2%

More than 50%

8%

Source: Datamonitor

Table 17: Incurrence of Lenders Mortgage Insurance (LMI) on most recent mortgage loan
Question: When you took out your most recent mortgage loan, did you require Lenders Mortgage Insurance (LMI)? LMI is insurance
that provides cover for the lender should you default on your loan. LMI is also sometimes referred to as Mortgage Insurance (MI)
Percentage of total
Yes

36%

No

52%

Don't know

12%

Source: Datamonitor
Table 18: Housing lending for investment property in the UK and Australia as a percentage of total housing lending, 2001-2005

Australia
UK

2001

2002

2003

2004

2005

31%

36%

38%

35%

32%

4%

6%

7%

7%

9%

Source: Datamonitor, Australian Bureau of Statistics, Council of Mortgage Lenders
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Table 19: Investment property ownership, by annual household income
Question: Do you currently own either a property that you occupy yourself or a property that is rented out to others or used as a
holiday home?
%
Percentage of individuals who own investment
property

< $25,000 $25,000-$49,999 $50,000-$74,999 $75,000-$99,999
7%

8%

18%

$100,000-$149,999

$150,000 +

32%

48%

28%

Source: Datamonitor

Table 20: Number of investment properties owned among current investment property owners
Question: How many investment properties do you currently own?
Percentage of total
1

76%

2

15%

3

5%

4

1%

5

2%

6 or more

1%

Source: Datamonitor
Table 21: Average age of first time investment property buyers, by year of first investment property purchase
Years
Average age of first time investment property buyer

2000

2001

2002

2003

2004

2005

35

36

38

37

37

35

Note: Results are based on the questions “To the nearest year when did you purchase your first investment property?” and “To the nearest year how old were you when you
purchased your first investment property?”
Source: Datamonitor

Table 22: Average size of deposit when purchasing first investment property
Question: When you purchased your first investment property, how large was your deposit? A deposit is a lump sum provided as a
security on a property
Percentage of total
No Deposit

19%

Less than 10%

23%

10%-19%

28%

20%-29%

12%

30%-39%

4%

40%-49%

3%

More than 50%

11%

Source: Datamonitor

Table 23: Individuals with mortgages currently outstanding, Australia
Question: Do you currently have a mortgage outstanding on any property? Please include a property that you live in yourself and
properties that rent out to others or use as a holiday home
Percentage of total
Yes

68%

No

32%

Source: Datamonitor
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Table 24: Total monthly mortgage repayments of those individuals with an outstanding mortgage
Question: What are your total monthly mortgage repayments on all properties you own?
A$

Percentage of total

$0-$500

10%

$501-$1,000

25%

$1,001-$1,500

27%

$1,501-$2,000

16%

$2,001-$2,500

8%

$2,501-$3,000

5%

$3,001-$3,500

4%

$3,501-$4,000

2%

$4,001-$4,500

1%

$4,501-$5,000

1%

$5,001+

1%

Note: Property owners who do not have a mortgage are excluded.
Source: Datamonitor
Table 25: Provider of most recent mortgage loan, Australia-wide and by state
Question: Which of the following provided your most recent mortgage loan?
Australia

NSW/ACT

VIC

QLD

SA

WA

A bank

68%

61%

69%

66%

56%

70%

A non-bank mortgage originator

15%

15%

12%

13%

21%

13%

A credit union or building society

14%

16%

10%

16%

17%

12%

3%

8%

9%

5%

7%

5%

Other (please
specify)

WA

Other (please specify)
Note: Property owners who have never held a mortgage are excluded.
Source: Datamonitor

Table 26: Reasons for choosing a lender, all lenders and by type of lender
Question: What attracted you to the lender that provided your most recent mortgage loan? Tick all that apply
%

All lenders

A non-bank A credit union or
A bank mortgage originator building society

A product with a low ongoing rate

30%

29%

33%

34%

33%

70%

A product with a low introductory rate

13%

13%

12%

11%

9%

13%

A product with good flexibility

38%

36%

47%

41%

24%

A product with low fees and charges

30%

27%

39%

41%

20%

Existing products with the lender

35%

42%

8%

35%

13%

Accessibility of a branch

15%

17%

4%

22%

2%

Ability to obtain a mortgage with a low deposit

15%

12%

22%

18%

26%

Recommendation

20%

18%

26%

22%

22%

12%

Other (please specify)

13%

8%

12%

9%

20%

5%

Note: Property owners who have never held a mortgage are excluded.
Source: Datamonitor

Table 27: Primary decision-maker in choosing loan provider
Question: When you took out your first home loan, who was the primary decision-maker in selecting your loan provider?
You

Your partner

It was a joint decision

Other

Males

45%

2%

47%

6%

Females

25%

9%

62%

4%

Note: Property owners who have never held a mortgage are excluded.
Source: Datamonitor
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Table 28: Reasons for using a mortgage broker
Question: Which of the following factors motivated you to use the services of a mortgage broker? Tick all that apply
Percentage of total
I thought using a broker would get me a better deal

21%

I thought using a broker would save me time

16%

I wanted a wider choice of products than offered by a single lender

14%

I wanted independent advice

14%

The broker was willing to see me at a time when banks are usually closed such as in the evening or at the weekend

13%

I find the range of mortgage products on offer in the market confusing and wanted guidance from a mortgage broker

12%

I thought that some lenders would not give me a mortgage. I wanted to find a lender that would accept my application

8%

Note: Property owners who have never held a mortgage are excluded.
Source: Datamonitor
Table 29: Future use of mortgage brokers
Question: If you take out another mortgage loan in the future, will you use the services of a mortgage broker?
Percentage of total
Yes
No
Don't know

74%
9%
17%

Note: Borrowers who did not use a mortgage broker for their last loan were excluded
Source: Datamonitor

Table 30: Ease of mortgage repayment during the last 12 months
Question: During the last 12 months which of the following best describes your circumstances?
Percentage of total
Made an overpayment to mortgage

27%

Easily met mortgage repayments every month

57%

Found it difficult to meet mortgage repayments some months

15%

Found it difficult to meet mortgage repayments every month

1%

Note: Only those individuals with an outstanding mortgage are included.
Source: Datamonitor

Table 31: Ease of mortgage repayment during the next 12 months
Question: During the next 12 months which of the following will apply to you?
Percentage of total
I will easily able to meet mortgage repayments every month

69%

I will easily able to meet mortgage repayments some months

16%

I will have difficulty meeting mortgage repayments some months

14%

I will have difficulty meeting mortgage repayments every month

1%

Note: Only those individuals with an outstanding mortgage are included.
Source: Datamonitor

Table 32: Reasons for not meeting mortgage repayments
Question: Why will you find it difficult to meet your mortgage repayments in some/all months?
Percentage of total
Impact of fuel prices going up

24%

Interest rate rises

26%

Change in personal circumstances

40%

Other

10%

Note: Only those who stated they would have trouble meeting mortgage repayments in some/all months were included
Source: Datamonitor
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Table 33: Reasons for not owning property
Question: Which of the following best describes your circumstances? Tick all that apply
Percentage of total
I have not purchased a property because I am unable to save a deposit

25%

I have not purchased a property because I am unable to afford mortgage repayments

18%

I have not purchased a property because I am happy living in rented accommodation

17%

I am currently looking for a property to purchase

16%

I have not purchased a property because I am too young

6%

I am able to purchase a property but have not done so because I believe the property market is weakening

6%

I have not purchased a property because I am happy living with parents

5%

I have no intention of ever buying a property

4%

I am able to purchase a property but I have not done so because I do not understand the property purchase process

2%

I have not purchased a property because I am happy living with friends

1%

Note: Those who own property are excluded
Source: Datamonitor

Table 34: Ability to purchase property and ideally purchase property
Question: When do you expect to be in a financial position to purchase your first home to live in? Also, setting aside financial
considerations, when would you ideally like to purchase your first home?
Able to Purchase

Ideally Purchase

In the next 12 months

17%

49%

In the next three years

27%

20%

In the next five years

13%

9%

In the next ten years

7%

5%

20%

13%

Never

8%

4%

Have not considered

8%

At some point in the future

Source: Datamonitor
Table 35: Propensity to borrow at high LVR
Question: What is the highest loan to value ratio that you would be comfortable in taking for a property that you intend to live in?
Percentage of total
Less than 80%

39%

80%

20%

85%

7%

90%

14%

95%

7%

100%

11%

>100%

0%

Other (Please Specify)

2%

Note: Only those individuals with an outstanding mortgage are included.
Source: Datamonitor

Table 36: Propensity to borrow 100 per cent across all respondents and split by gender
Question: If you had a choice, would you take out a home loan that did not require you to put in any deposit whatsoever but required
you to make higher monthly repayments?
All

Male

Female

Yes

20%

24%

15%

No

38%

37%

39%

Depends on costs associated

42%

39%

46%

Source: Datamonitor
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Table 37: Propensity to borrow 100 per cent by household income
Question: If you had a choice, would you take out a home loan that did not require you to put in any deposit whatsoever but required
you to make higher monthly repayments?
%

< $25,000 $25,000-$49,999 $50,000-$74,999 $75,000-$99,999

$100,000-$149,999

$150,000 +

Yes

12%

14%

22%

21%

28%

28%

No

40%

44%

40%

36%

25%

31%

Depends on costs associated

47%

42%

38%

43%

47%

40%

Source: Datamonitor
Table 38: Propensity to take out a shared equity product across all respondents and split by gender
Question: If there were a product available that would enable you to buy a property with no deposit and reduced monthly
repayments, provided you shared an increase in the value of the property with the lender, would you be inclined to use it? E.g. accept
20% from a lender but have to give up 40% of capital gain.
All

Male

Female

Yes

30%

37%

24%

No

70%

63%

76%

Source: Datamonitor

Table 39: Propensity to take out a shared equity product by household income
Question: If there were a product available that would enable you to buy a property with no deposit and reduced monthly
repayments, provided you shared an increase in the value of the property with the lender, would you be inclined to use it? E.g. accept
20% from a lender but have to give up 40% of capital gain.
%

< $25,000 $25,000-$49,999 $50,000-$74,999 $75,000-$99,999

$100,000-$149,999

$150,000 +

Yes

25%

27%

28%

35%

32%

27%

No

75%

73%

72%

65%

68%

73%

Source: Datamonitor
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S u rv e y m e t h o d o lo g y
The consumer data presented in this report was collected in June 2006, via a survey of more than 2,000 adult
consumers. To conduct the survey, an online survey management tool was used to identify a representative
sample of individuals and to collect responses. A breakdown of the survey sample is provided below.

Table 40: Breakdown of survey sample by state
Percentage of total respondents
NT

0%

NSW/ACT

29%

VIC

26%

QLD

22%

SA

8%

WA

12%

TAS

2%

Other (Please Specify)

2%

Source: Datamonitor
Table 41: Breakdown of survey sample by annual household income
Percentage of sample with annual household income
Less than $25,000

6%

Between $25,000 and $49,999

23%

Between $50,000 and $74,999

24%

Between $75,000 and $99,999

17%

Between $100,000 and $149,999

14%

$150,000 and over
Prefer not to answer

5%
11%

Source: Datamonitor
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